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INTISARI 

 

Promosi buku di media sosial menghadapi tantangan karena produk buku 

memiliki nilai utama pada isi dan gagasan yang tidak selalu mudah 

direpresentasikan secara visual, sehingga berpotensi kurang menarik audiens digital 

dan membatasi upaya branding penerbit. Kondisi tersebut mendorong Media 

Pressindo untuk mengembangkan strategi promosi berbasis konten video sebagai 

media pengenalan produk dan penguatan citra merek. Proyek ini dilaksanakan 

melalui produksi konten video promosi dan branding buku dalam dua format 

utama, yaitu video footage buku dan video review buku. Proses produksi dilakukan 

secara end to end mulai dari penentuan judul buku, pengambilan footage, 

digitalisasi materi untuk penyusunan skrip, perekaman talking head, editing video 

menggunakan software CapCut, hingga pengumpulan dan kurasi konten sebelum 

publikasi oleh tim administrasi media sosial. Hasil proyek menunjukkan bahwa 

produksi konten dilakukan secara konsisten dan berkelanjutan dengan jumlah 

ratusan video untuk lebih dari seratus judul buku selama periode April 2025 hingga 

Januari 2026. Data penayangan dan interaksi pada platform TikTok 

mengindikasikan bahwa konten video menunjukkan adanya visibilitas produk buku 

di media sosial. Hasil proyek ini dapat dimanfaatkan oleh perusahaan penerbitan 

sebagai model produksi konten promosi berbasis video di media sosial. 

 

Kata kunci: video promosi, branding, pengenalan produk, media sosial, buku 
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ABSTRACT 

 

Book promotion on social media faces challenges because the primary value 

of books lies in their content and ideas, which are not always easily represented 

visually. This condition may reduce their appeal to digital audiences and limit the 

publisher’s branding efforts. In response, Media Pressindo developed a video-

based promotional strategy as a medium for product introduction and brand 

strengthening. This project was implemented through the production of 

promotional and branding video content in two main formats, namely book footage 

videos and book review videos. The production process was carried out end-to-end, 

starting from the selection of book titles, footage recording, material digitalization 

for script development, talking head recording, video editing using CapCut 

software, to content submission and curation before publication by the social media 

administration team. The results indicate that content production was conducted 

consistently and sustainably, resulting in hundreds of videos for more than one 

hundred book titles during the period from April 2025 to January 2026. View and 

engagement data on TikTok suggest that the video content contributed to increased 

visibility and supported branding and product introduction efforts. The outcomes 

of this project can be utilized by publishing companies as a model for video-based 

promotional content production on social media. 

 

Keyword: promotional video, branding, product introduction, social media, book 


