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INTISARI

Penelitian ini bertujuan untuk menganalisis pmgnnlhpamﬁahﬁmi
marketing dan pemasaran konvensional terhadap keberhasilan usaha Z pada
kategori UMKM di Kabupaten Sleman. Metode penelitian yang digunakan adalah
kuantitatif kausal dengan teknik purposive sampling lﬂ’hﬂdlp%rmdﬂh. Data
dikumpulkan melalui kuesioner daring dan dianalisis menggunakan regresi linear
berganda melalui perangklthlrmkSPSS pmxllmmg:mhahm

: if dan i terhadap




ABSTRACT

This study aims to amalvze the influence of digitel mwarvketing  and
comventionel  marketing  implementation on the business success of Gen Z
mmﬁrmﬂemmmﬂmﬂmy The research utilizes
a causal guantitative method with o purpoxive sampling technigue fmvalving Y6
respondenis. Date were collected vin online guestionnaives and anafvzed using
multiple linear regression through SPSS are. The resufts of the study
indicate that, partially, digital markes itive and significant effect on
business success, with & fcouni gf 86 Conventional marketing
oiso proves o fig 1l prowitise i nmfnnmuq".???_.’.'b
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