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ABSTRAK

Penelitian ini bertujuan untuk menganalisis strategi evear marketing yang
diimplementasikan oleh DRW Skincare dalam upaya meningkatkan #Srand
awarepess di tengah kompetisi industn kecantikan yang ketat. Menggunakan
metode kualitatif deskriptif dengan par:ll:ll konstruktivisme, data dikumpulkan
mefalui wawancara mendalam. ob - si, dan dokumentasi untuk membedah
fenomena secara Wheﬂslf pmﬁt menunjukkan bahwa DRW

Skincare berh mﬂtﬂw m .‘ﬁ' Nlmyodvement, Interaction,
Tntimacy, Im#i@“:;w Intﬁm Trutovaation, dan M{i} melaln berbagai
aktivitas Wﬁ'ﬂ H!‘a:l.’ﬂ lii‘uranub-zr.-r gratis dan konsultasi personal,
yang terbukti ¢ cedekatan  emesional  serta. memperkuat
an merck fhlﬁnl' thpugm’:mn] dan dﬂ}'ﬂ.w mk Yhvand recall) di

benak | i) KBSIW‘FEMIIIJMII‘II meneds Mﬂh@pﬁnﬂsm
berbasis acarn vang  dirancang  secarn personal dan  iméwvatif  mampu
entransformasi interaksi pasif menjadi peugnlmmmmpemmhm
gi secarn signifikan memperluss eksposur merek dan o perkuat
fibi an Skincare di mata public. - -

ABSTRACT

Thix. M .ﬂh o m ﬁc Eguﬂ' marketing m h’p}ml'ﬂ' by DRW
Ehn:ﬁﬁhwwwamldn the intere ﬁﬁ'pﬂman in the beauiy
mdqui‘. ﬂm’%'l ww’a method with @ éonstructivist paradigm.
darta wis !ﬂﬁrﬂ“ﬁmﬂﬁ—iﬂmﬁ’hrmm;_ﬂ observations, and documenialion
te comprehensively analyze mg_ﬁﬁmammnﬂ Iklﬂﬂtxﬁrm that DRW Skincare

successfully integroted the ﬁ'w L Anteraction, futimacy.
Tmmersion, Individuality, Frnovation. and Tnefision) roweh various interactive

activities, such as free skin analysis services amd personal consultations. This
proved effective in creating emotional connection and  stremgthening  brand

recognition amd brand recall in consumers” minds. The sinelv's canclusions confirm
thar a personally designed and innovative evenit-based marketing sirategy is
capalble of transforming  passive interactions  into  meaningfi!  consumer
experiences, significantly expanding brawd exposure and strengthening DRW
Skincare'’s credibility in the puhiic eve.

Keywords: Marketing  Strategy, Event Marketing, Brand Awareness, DRW

Skincare, Marketimg Commumication
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