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ABSTRACT

The development of the internet in Indonesia has encouraged educational
institutions to shift their marketing strategies from conventional methods to more
visual and interactive digital marketing. The internet has become the main medium
for people to search for educational information, so educational institutions are
required to present promotional content that is communicative and persuasive,
especially through social media such as Instagram. Digital video content is
considered effective because it can convey information while building emotional

engagement with the audience.

Amikom University Yogyakarta's postgraduate program is unique in its
orientation towards technology and the creative industry, but it is not yet supported
by a structured and attractive video company profile. Limited promotion has
resulted in the suboptimal communication of the institution's identity and a decline
in the number of applicants. Therefore, a video company profile was designed using
the three-act storytelling concept as a solution. The first act introduces the story
context and target audience, the second act showcases the exploration of solutions
through the strengths of Amikom Graduate School, and the third act affirms the
outcome of the narrative journey. This approach is expected to enhance the

effectiveness of communication and branding for Amikom Graduate School.

Keywords : Company Profile Video, Storytelling, Digital Marketing, Amikom
Postgraduate Program, Social Media
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ABSTRAK

Perkembangan internet di Indonesia mendorong pergeseran strategi
pemasaran instansi pendidikan dari metode konvensional menuju pemasaran digital
yang lebih visual dan interaktif. Internet menjadi media utama masyarakat dalam
mencari informasi pendidikan, sehingga instansi pendidikan dituntut untuk
menghadirkan konten promosi yang komunikatif dan persuasif, terutama melalui
media sosial seperti Instagram. Video konten digital dinilai efektif karena mampu

menyampaikan informasi sekaligus membangun keterlibatan emosional audiens.

Pascasarjana Universitas Amikom Yogyakarta memiliki keunikan dalam
orientasi teknologi dan industri kreatif, namun belum didukung oleh video company
profile yang terstruktur dan menarik. Promosi yang masih terbatas berdampak pada
kurang optimalnya penyampaian identitas institusi dan penurunan jumlah
pendaftar. Oleh karena itu, perancangan video company profile menggunakan
konsep storytelling dengan teori tiga babak dilakukan sebagai solusi. Babak
pertama memperkenalkan konteks cerita dan audiens sasaran, babak kedua
menampilkan eksplorasi solusi melalui keunggulan Pascasarjana Amikom, dan
babak ketiga menegaskan hasil perjalanan naratif. Pendekatan ini diharapkan

mampu meningkatkan efektivitas komunikasi dan branding Pascasarjana Amikom.

Kata kunci : Video Company Profile, Storytelling, Pemasaran Digital,

Pascasarjana Amikom, Media Sosial
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