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ABSTRACT

The rapid development of digital media and the high usage of Instagram in
Indonesia, based on APJII data (2025), provide strategic opportunities for
educational institutions to optimize audiovisual marketing communication.
However, the Postgraduate Program of Universitas Amikom Yogyakarta is
currently facing challenges, including a decline in the number of applicants and
low public awareness of its program advantages. This research aims to design a
company profile video using a Storytelling approach as an innovative medium for
information and promotion. The creative process was carried out through the role
of the director by systematically implementing Graham Wallas’ theory of the
creative process. In the Preparation stage, in-depth research and comparative
studies of reference videos from other institutions were conducted to construct a
relevant narrative structure. The Incubation and Illumination stages generated
creative solutions in the form of imaginative visual metaphors and organic masking
transition techniques as narrative bridges connecting professional realities with the
character’s future aspirations. Finally, the Verification stage functioned as a
validation process for visual and audio elements to ensure that the message was
delivered emotionally and persuasively. This work is expected to enhance the
institution’s image, strengthen brand awareness, and increase prospective

students’ interest in the Postgraduate Program of Universitas Amikom Yogyakarta.

Keywords: Director, Company profile, Postgraduate Program of Universitas

Amikom, Storytelling, Creative Process Theory
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ABSTRAK

Perkembangan media digital dan tingginya penggunaan Instagram di
Indonesia berdasarkan data APJII 2025 membuka peluang strategis bagi institusi
pendidikan untuk mengoptimalkan komunikasi pemasaran audiovisual. Namun,
Pascasarjana Universitas Amikom Yogyakarta saat ini menghadapi tantangan
berupa penurunan jumlah pendaftar serta rendahnya pemahaman publik terhadap
keunggulan program studi. Penelitian ini bertujuan merancang video company
profile dengan pendekatan Storytelling sebagai media informasi dan promosi yang
inovatif. Proses penciptaan dilakukan melalui peran sutradara dengan
mengimplementasikan teori proses kreatif Graham Wallas secara sistematis. Pada
tahap Preparation, dilakukan riset mendalam dan studi komparatif terhadap
referensi video institusi lain untuk membangun struktur narasi yang relevan. Tahap
Incubation dan [llumination menghasilkan solusi kreatif berupa penggunaan
metafora visual imajinatif serta teknik transisi masking organik sebagai jembatan
naratif yang menghubungkan realitas kerja dengan aspirasi masa depan tokoh.
Terakhir, tahap Verification menjadi proses validasi elemen visual dan audio guna
memastikan pesan tersampaikan secara emosional dan persuasif. Karya ini
diharapkan mampu meningkatkan citra institusi, brand awareness, serta minat

calon mahasiswa terhadap Pascasarjana Universitas Amikom Yogyakarta.

Kata Kunci: Sutradara, Company profile, Pascasarjana Amikom, Storytelling,

Teori Proses Kreatif
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