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ABSTRAK 

Penelitian ini dilatarbelakangi oleh kemunculan homeless media sebagai dampak 
perubahan ekosistem media di platform media sosial yang mengaburkan batas antara 
praktik jurnalistik dan konten digital sekaligus memunculkan persoalan kredibilitas. 
Pandangan Jogja dipilih sebagai fokus penelitian karena merupakan homeless media yang 
lahir di media sosial tanpa legitimasi institusional dan tetap memperoleh kepercayaan 
audiens dengan melakukan kerja jurnalistik. Penelitian ini bertujuan untuk memahami 
bagaimana kredibilitas homeless media Pandangan Jogja dibangun. Pendekatan yang 
digunakan adalah kualitatif berparadigma kritis. Data diperoleh melalui wawancara, 
observasi, dan dokumentasi, kemudian dianalisis menggunakan perspektif ekonomi politik 
media Vincent Mosco yang menekankan konsep komodifikasi, spasialisasi, dan strukturasi. 
Hasil penelitian menunjukkan bahwa kredibilitas Pandangan Jogja tidak dibangun melalui 
legitimasi institusional, melainkan melalui relasi antara praktik produksi konten, audiens, 
dan mekanisme platform digital, di mana komodifikasi menjadikan perhatian audiens 
sebagai nilai utama, spasialisasi memperluas distribusi informasi melalui platform, dan 
strukturasi menunjukkan ketergantungan pada sistem algoritma platform. Di sisi lain, 
Pandangan Jogja belum memenuhi standar kredibilitas media secara utuh karena tidak 
memiliki legitimasi Dewan Pers, struktur organisasi formal, maupun redaksi yang jelas, 
sehingga menunjukkan kontradiksi antara praktik jurnalistik dan ketiadaan kelembagaan. 
Dengan demikian, kredibilitas bersifat dinamis, negosiatif, dan lebih bertumpu pada 
performa konten serta persepsi audiens dalam tekanan logika kapitalisme platform. 
 
Kata Kunci : Homeless Media, Kredibilitas Media, Jurnalisme, Ekonomi Politik Media, 
Pandangan Jogja 
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ABSTRACT 

This research is motivated by the emergence of ‘homeless media’ as a consequence of 
changes in the media ecosystem on social media platforms, which have blurred the boundaries 
between journalistic practice and digital content whilst raising issues of credibility. Pandangan 
Jogja was chosen as the focus of this research because it is a form of ‘homeless media’ that 
originated on social media without institutional legitimacy yet continues to gain the trust of its 
audience through its journalistic work. This study aims to understand how the credibility of the 
homeless media outlet Pandangan Jogja is constructed. The approach used is a qualitative one 
with a critical paradigm. Data was obtained through interviews, observation, and 
documentation, and was subsequently analysed using Vincent Mosco’s media political economy 
perspective, which emphasises the concepts of commodification, spatialisation, and 
structuration.  The research findings indicate that Pandangan Jogja’s credibility is not built 
through institutional legitimacy, but rather through the relationship between content 
production practices, the audience, and digital platform mechanisms, wherein 
commodification prioritises audience attention as the primary value, spatialisation 
expands the distribution of information via the platform, and structuration reveals a 
dependence on the platform’s algorithmic system. On the other hand, Pandangan Jogja 
has not fully met media credibility standards as it lacks the legitimacy of the Press Council, 
a formal organisational structure, or a clear editorial team, thus revealing a contradiction 
between journalistic practice and the absence of institutional framework. Consequently, 
credibility is dynamic, negotiated, and relies more on content performance and audience 
perception under the pressures of platform capitalism. 

Keyword : Homeless Media, Credibility Media, Journalism, Economic Politic Media, Pandangan 
Jogja 


