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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis dan mendeskripsikan strategi 

komunikasi Humas Polres Bantul melalui konten TikTok dalam membangun 

kepercayaan masyarakat. Latar belakang penelitian ini berangkat dari penurunan 

kepercayaan publik terhadap institusi kepolisian pasca kasus Ferdy Sambo, di mana 

tingkat kepercayaan masyarakat sempat anjlok hingga 54,2% pada Agustus 2022. 

Di tengah krisis tersebut, Polres Bantul memanfaatkan platform TikTok melalui 

akun @polresbantuldiy sebagai media komunikasi publik sejak tahun 2021. 

Penelitian ini menggunakan pendekatan kualitatif dengan metode deskriptif studi 

kasus. Pengumpulan data dilakukan melalui wawancara mendalam, observasi, dan 

dokumentasi terhadap lima informan yang terdiri dari Kepala Bidang Humas, Staf 

Humas pengelola TikTok, serta tiga pengikut aktif akun @polresbantuldiy. Analisis 

data menggunakan model interaktif Miles, Huberman, dan Saldana, dengan 

keabsahan data melalui triangulasi sumber dan teknik. Hasil penelitian 

menunjukkan bahwa Humas Polres Bantul menerapkan strategi komunikasi yang 

terencana mengikuti model RACE (Research, Action, Communication, Evaluation) 

dan lima elemen digital public relations Phillips dan Young, yaitu transparansi, 

porositas, internet sebagai agen, kekayaan konten, dan jangkauan. Implementasi 

strategi diwujudkan melalui diversifikasi empat kategori konten yaitu informatif, 

edukatif, humanis, dan kolaboratif dengan frekuensi minimal 3–5 konten per 

minggu dan optimasi algoritma For You Page (FYP). Hasilnya, akun 

@polresbantuldiy mencatatkan 144 juta tayangan, 3,2 juta suka, 399 ribu konten 

dibagikan, dan pertumbuhan 54 ribu pengikut dalam satu tahun, dengan dominasi 

sentimen positif sebesar 65%. Kepercayaan masyarakat terbangun melalui empat 

pilar utama, yaitu transparansi informasi, responsivitas interaksi digital, humanisasi 

institusi, serta konsistensi antara komunikasi online dan pelayanan langsung di 

lapangan. 

 

Kata Kunci: Strategi Humas, TikTok, Kepercayaan Masyarakat, Polres Bantul, 

Media Sosial 
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ABSTRACT 

 

This study aims to analyze and describe the public relations communication 

strategy of Polres Bantul through TikTok content in building public trust. The 

background of this research stems from the decline of public trust in law 

enforcement institutions following the Ferdy Sambo case, in which public trust 

plummeted to 54.2% in August 2022. Amid this crisis, Polres Bantul utilized the 

TikTok platform through the account @polresbantuldiy as a public communication 

medium since 2021. This study employed a qualitative approach using a descriptive 

case study method. Data were collected through in-depth interviews, observation, 

and documentation involving five informants consisting of the Head of Public 

Relations, the TikTok account manager, and three active followers of 

@polresbantuldiy. Data analysis was conducted using the interactive model of 

Miles, Huberman, and Saldana, with data validity ensured through source and 

technique triangulation. The findings indicate that Polres Bantul's Public Relations 

Division implemented a planned communication strategy following the RACE 

model (Research, Action, Communication, Evaluation) and the five elements of 

digital public relations by Phillips and Young, namely transparency, porosity, 

internet as agent, richness in content, and reach. The strategy was implemented 

through the diversification of four content categories: informative, educative, 

humanistic, and collaborative, with a minimum frequency of 3–5 uploads per week 

and optimization of the For You Page (FYP) algorithm. As a result, the account 

@polresbantuldiy recorded 144 million views, 3.2 million likes, 399 thousand 

shares, and a growth of 54 thousand followers within one year, with a dominant 

positive sentiment of 65%. Public trust was built through four main pillars: 

information transparency, digital interaction responsiveness, institutional 

humanization, and consistency between online communication and direct offline 

service. 

 

Keywords: Public Relations Strategy, TikTok, Public Trust, Polres Bantul, Social 

Media 

 

 

 


