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INTISARI 
 

Perkembangan teknologi digital mendorong pelaku usaha untuk 

memanfaatkan media promosi sebagai sarana pemasaran yang efektif. Bisnis 

supplier telur Berkah Mulia masih menggunakan metode promosi konvensional 

sehingga jangkauan informasi dan tingkat kesadaran merek (brand awareness) 

masih terbatas. Oleh karena itu, penelitian ini bertujuan untuk merancang dan 

mengembangkan media promosi untuk mendukung kegiatan pemasaran digital 

pada bisnis supplier telur Berkah Mulia. 

Perancangan media promosi dilakukan menggunakan metode Multimedia 

Development Life Cycle (MDLC) yang terdiri dari enam tahapan, yaitu concept, 

design, material collecting, assembly, testing, dan distribution. Media promosi 

yang dihasilkan berupa video promosi berbasis motion graphic dan infografis yang 

dilengkapi dengan elemen visual seperti logo, produk, serta informasi layanan 

untuk menyampaikan pesan secara informatif dan menarik. 

Hasil dari perancangan video promosi ini diharapkan dapat meningkatkan 

brand awareness, memperluas jangkauan pemasaran, serta menjadi media promosi 

digital yang efektif bagi bisnis supplier telur Berkah Mulia. Penerapan metode 

MDLC terbukti mampu membantu proses pengembangan media promosi secara 

sistematis dan terstruktur sesuai dengan kebutuhan bisnis. 

 

Kata kunci: Media Promosi, Motion Graphic, MDLC, Pemasaran Digital, 

Multimedia Kreatif 
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ABSTRACT 
 

The rapid development of digital technology has encouraged businesses to 

utilize promotional media as an effective marketing tool. Berkah Mulia, an egg 

supplier business, still relies on conventional promotional methods, resulting in 

limited reach and low brand awareness. Therefore, this study aims to design and 

develop promotional media to support digital marketing activities for the Berkah 

Mulia egg supplier business. 

The development of the promotional media is conducted using the 

Multimedia Development Life Cycle (MDLC) method, which consists of six stages: 

concept, design, material collecting, assembly, testing, and distribution. The 

resulting promotional media takes the form of a promotional video incorporating 

motion graphics, infographics, product visuals, and brand identity elements to 

deliver information in an attractive and informative manner.The results of this 

promotional video design are expected to increase brand awareness, expand 

marketing reach, and serve as an effective digital promotional tool for Berkah 

Mulia's egg supplier business. The MDLC method has been proven to facilitate the 

systematic and structured development of promotional media tailored to business 

needs. 

 

Keyword:  Promotion  Media, Motion  Graphics, MDLC, Digital Marketing, 

Creative Multimedia


