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ABSTRAK 

 

Perkembangan fenomena Hallyu telah mendorong meningkatnya interaksi 

parasosial dalam komunitas penggemar K-Pop di tingkat global, termasuk fandom 

ONCE sebagai penggemar TWICE di Indonesia, dengan media sosial X sebagai 

platform utama. Penelitian ini bertujuan mendeskripsikan bentuk dan dinamika 

interaksi parasosial fandom ONCE melalui media sosial X. Penelitian ini 

menggunakan pendekatan kualitatif deskriptif dengan paradigma konstruktivisme. 

Pada penelitian ini menggunakan Teori Interaksi Parasosial dan Teori Uses and 

Gratification dengan melibatkan lima informan yang merupakan anggota aktif 

fandom ONCE. Hasil penelitian menunjukkan bahwa dinamika interaksi parasosial 

terwujud secara komprehensif melalui tiga dimensi respons psikologis. Respons 

kognitif tampak pada tingginya alokasi perhatian dan proses evaluasi idola sebagai 

sosok profesional (Task attraction). Respons afektif meliputi emosional berupa 

empati mendalam dan pemanfaatan figur idola sebagai sumber motivasi emosional. 

Sementara respons perilaku tampak pada partisipasi digital kolektif dan dukungan 

nyata (pembelian konsumtif). Secara teoretis, hubungan parasosial ini berada pada 

kategori Intense-Personal Feeling. Temuan penelitian ini mengungkap bahwa 

interaksi parasosial ONCE bersifat rasional dan stabil, menolak fantasi romantis 

berlebihan, sehingga interaksi parasosial berfungsi secara positif sebagai sumber 

dukungan psikologis dan identitas sosial, tanpa mengarah pada fanatisme patologis 

(Borderline-Pathological Tendency). Penelitian ini dapat menjadi referensi 

mengenai interaksi parasosial dalam konteks budaya popular, khususnya pada 

dinamika fandom girl group di era media baru (digital). 

 

Kata Kunci: Interaksi Parasosial, ONCE, Media Sosial X, Uses and 

Gratification, Fandom K-Pop. 
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ABSTRACT 

The development of the Hallyu phenomenon has encouraged increased parasocial 

interaction within the global K-Pop fan community, including the ONCE fandom 

as fans of TWICE in Indonesia, with social media platform X as the main platform. 

This study aims to describe the forms and dynamics of parasocial interaction within 

the ONCE fandom through social media platform X. This study uses a descriptive 

qualitative approach with a constructivist paradigm. This study uses Parasosocial 

Interaction Theory and Uses and Gratification Theory, involving five informants 

who are active members of the ONCE fandom. The results show that the dynamics 

of parasocial interaction are comprehensively manifested through three dimensions 

of psychological response. Cognitive responses are evident in the high allocation 

of attention and the process of evaluating idols as professional figures (Task 

attraction). Affective responses included deep empathy and the use of idols as a 

source of emotional motivation. Meanwhile, behavioral responses were evident in 

collective digital participation and tangible support (consumptive purchases). 

Theoretically, this parasocial relationship falls under the category of Intense-

Personal Feeling. The findings of this study reveal that ONCE's parasocial 

interactions are rational and stable, rejecting excessive romantic fantasies, so that 

parasocial interactions function positively as a source of psychological support and 

social identity, without leading to pathological fanaticism (Borderline-

Pathological Tendency). This research can serve as a reference regarding 

parasocial interactions in the context of popular culture, particularly in the 

dynamics of girl group fandom in the new media (digital) era. 

 

Keywords: Parasociological Interaction, ONCE, Social Media X, Uses and 

Gratification, K-Pop Fandom. 
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