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ABSTRACT

Rebranding strategy is one of the important efforts in facimg increasingfy
compeiitive culimary indusiry  competition, especially for micre and  small
enterprises. Warnng Ovako Yopvakarte is a Japanese culinary business thai has
carried out brand identity transformation as an effort to strengthen competitiveness
and clarify business character amid competition among Japanese restavrants in
Yogvakaria Citv. The proflem underlving thiv research is the weak management of
Warung Ovakekx brand identity in terms of visual aspects, spatial concepts, and
brand conurmunication that have not been conmistently integrated. Therefore, thix
sty gims to amal fte- e demented by Warnng Ovake
Yopvakarta in the jon. The research method
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ABSTRAK

Strategi rebramding merupekan salah satn wpaya penting dafam menghadapi
persaingon industri kaliver vang semakin kompetitif, bhusuesava bagi asaho mikeo
dan kecil. Warung Ovako Yogyvakarta merupakan usaha kuliner Jepang vang
melakukan transformasi identitas merek sebagai wpma memperkual dava saing
dan memperfelas karakier wiaha di tengah persaingan restaran Jepang di Kota
Yopyakarta, Permasalahan vang melatarbelakangi ;E-I'J'Efr.r:l’.un ini adalah masih
temahaya pengelolaan identitas merek Warung Ovake pada aspek visual. konsep
rwang, dan kemunikasi merek vang bel integrasi secara Konsisten. (Neh
karena i, penclitian ip LIGLR AT ahas sirategi rebranding vang
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