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ABSTRAK

Perkembangan digital mendorong PT Pegadaian melakukan transformasi layanan
melalui aplikasi Tring by Pegadaian guna memudahkan masyarakat mengakses layanan
keuangan secara praktis dan efisien. Pegadaian Cabang Tugu Kulon sebagai salah satu
cabang dengan kinerja penyaluran pinjaman terbesar di Yogyakarta, memanfaatkan
iklan dalam ruang seperti banner dan standing banner sebagai media promosi utama.
Media ini digunakan untuk memperkenalkan inovasi digital Pegadaian serta menarik
minat nasabah. Oleh karena itu, penelitian diperlukan untuk mengetahui pengaruh iklan
dalam ruang terhadap keputusan nasabah menggunakan aplikasi Tring di PT Pegadaian
CP Tugu Kulon. Penelitian ini menggunakan metode kuantitatif dengan menggunakan
metode survei eksplanatif jumlah sample sebanyak 120 responden dengan pengumpulan
data menggunkan angket (questionnaire) skala likert 5 point. Pengeloalaan dan analisis
data menggunakan analisis korelasi pearson product moment, analisis dekriptif
kuantitatif, dan analisis regresi linier sederhana denagn uji signifikansi parameter
individual (Uji t), analisis koefisien determinasi (R2). Berdasarkan hasil penelitian
menunjukkan bahwa persentase kualitas iklan dalam ruang di PT Pegadaian CP Tugu
Kulon berada pada kategori tinggi sebesar 51,07%, sedangkan persentase keputusan
penggunaan aplikasi Tring by Pegadaian berada pada kategori baik sebesar 71,31%.
Hasil analisis korelasi Pearson menunjukkan hubungan yang kuat dan positif antara
kualitas iklan dan keputusan penggunaan aplikasi dengan nilai koefisien sebesar 0,699
dan signifikansi 0,000 < 0,05. Nilai koefisien determinasi sebesar 48,8% menunjukkan
bahwa kualitas iklan memberikan kontribusi besar terhadap keputusan penggunaan
aplikasi, sementara 51,2% dipengaruhi oleh faktor lain. Uji t menunjukkan hipotesis
diterima, sehingga kualitas iklan secara parsial berpengaruh signifikan terhadap

keputusan penggunaan aplikasi.

Kata Kunci : kualitas iklan, iklan dalam ruang, keputusan penggunaan aplikasi, Tring by

Pegadaian, PT Pegadaian CP Tugu Kulon.



ABSTRACT

Digital development has encouraged PT Pegadaian to transform its services
through the Tring by Pegadaian application in order to facilitate the public in accessing
financial services in a practical and efficient manner. Pegadaian Tugu Kulon Branch, as
one of the branches with the highest loan disbursement performance in Yogyakarta,
utilizes indoor advertising media such as banners and standing banners as its primary
promotional tools. These media are used to introduce Pegadaian’s digital innovations
and to attract customers’ interest. Therefore, this study aims to examine the effect of
indoor advertising on customers’ decisions to use the Tring application at PT Pegadaian
CP Tugu Kulon.This study employs a quantitative method using an explanatory survey
approach with a sample of 120 respondents. Data were collected through questionnaires
using a five-point Likert scale. Data processing and analysis were conducted using
Pearson Product Moment correlation analysis, quantitative descriptive analysis, and
simple linear regression analysis with individual parameter significance testing (t-test)
and coefficient of determination analysis (R?). The results show that the percentage of
indoor advertising quality at PT Pegadaian CP Tugu Kulon is categorized as high at
51.07%, while the percentage of decision to use the Tring by Pegadaian application is
categorized as good at 71.31%. The Pearson correlation analysis indicates a strong and
positive relationship between advertising quality and the decision to use the application,
with a correlation coefficient of 0.699 and a significance value of 0.000 < 0.05. The
coefficient of determination value of 48.8% indicates that advertising quality contributes
significantly to the decision to use the application, while the remaining 51.2% is
influenced by other factors. The t-test results indicate that the hypothesis is accepted,
meaning that advertising quality partially has a significant effect on the decision to use

the application.

Keywords: advertising quality, indoor advertising, application usage decision, Tring by

Pegadaian, PT Pegadaian CP Tugu Kulon



