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Abstrak

Penelitian ini bertujuan untuk menganalisis pemanfaatan media sosial Instagram
sebagai platform promosi dan edukasi pertanian dalam membangun ketertarikan
generasi muda terhadap sektor pertanian milenial di PT. Lentera Agropedia
Nusantara, Yogyakarta. Latar belakang penelitian ini didasari oleh menurunnya
minat generasi muda terhadap sektor pertanian, yang menuntut pendekatan
komunikasi digital yang adaptif, visual, dan partisipatif. Penelitian ini
menggunakan pendekatan deskriptif kualitatif. Pengumpulan data dilakukan
melalui ~wawancara mendalam, observasi terhadap akun Instagram
@Ilenteraagropedia, serta dokumentasi digital. Analisis data dilakukan dengan
model interaktif Miles dan Huberman yang meliputi reduksi data, penyajian data,
dan penarikan kesimpulan. Hasil penelitian menunjukkan bahwa PT. Lentera
Agropedia Nusantara memanfaatkan Instagram secara strategis melalui penyajian
konten visual edukatif, narasi storytelling, serta pemanfaatan fitur interaktif seperti
Reels, Stories, dan Instagram Live. Praktik komunikasi digital tersebut
mencerminkan penerapan The Circular Model of Social Media Engagement yang
meliputi tahapan share, optimize, manage, dan engage. Strategi ini tidak hanya
meningkatkan keterlibatan audiens secara digital, tetapi juga mendorong partisipasi
nyata generasi muda dalam aktivitas pelatihan dan praktik pertanian. Temuan
penelitian menegaskan bahwa Instagram berperan penting dalam membangun citra
pertanian yang modern, relevan, dan menarik, serta berkontribusi dalam upaya

regenerasi petani di era digital.

Kata kunci: Instagram, komunikasi digital, media sosial, pertanian milenial,

promosi pertanian
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Abstract

This study aims to analyze the use of Instagram as a promotional and educational
platform in fostering young people’s interest in millennial agriculture at PT.
Lentera Agropedia Nusantara, Yogyakarta. The study is motivated by the declining
interest of youth in the agricultural sector, which requires adaptive, visual, and
participatory digital communication strategies. A qualitative descriptive approach.
Data were collected through in-depth interviews, observation of the Instagram
account @lenteraagropedia, and digital documentation. Data analysis was
conducted using Miles and Huberman's interactive model, consisting of data
reduction, data display, and conclusion drawing. The results indicate that PT.
Lentera Agropedia Nusantara strategically utilizes Instagram through educational
visual content, storytelling narratives, and interactive features such as Reels,
Stories, and Instagram Live. These practices reflect the implementation of The
Circular Model of Social Media Engagement, encompassing the stages of share,
optimize, manage, and engage. The applied strategy not only enhances digital
audience engagement but also encourages tangible participation of young people
in agricultural training and practices. The findings confirm that Instagram plays a
significant role in shaping a modern, relevant, and appealing image of agriculture
and contributes to efforts toward youth regeneration in the agricultural sector in

the digital era.

Keywords: agricultural promotion, digital communication, Instagram, millennial

agriculture, social media
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