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ABSTRACT 

 

This study aims to analyze the strategy of a video editor in producing educational 

promotional content for the Instagram account of ATP Sports, a tennis equipment 

store based in Yogyakarta. The background of this research is rooted in the growing 

interest among young people in tennis and the increasing use of short-form visual 

content as an effective tool for digital promotion. The developed content, titled 

"Choose the Right Grip for Your Hand Type", seeks to both educate viewers and 

enhance audience engagement with the brand. 

 

A qualitative descriptive approach was employed through participatory 

observation during the content production process. The creation involved three 

main stages: pre-production, production, and post-production. In the post- 

production stage, editing techniques such as cut to cut, jump cut, and cutaway were 

applied, along with supporting elements including subtitles, sound effects, color 

correction, and color grading using the CapCut application. The final output is a 

1-minute-and-59-second vertical video (9:16 aspect ratio) optimized for Instagram 

Reels. 

 

The results show that a structured visual editing strategy with an educational 

approach can effectively increase audience engagement and strengthen brand 

image. This work contributes to the field of digital visual communication and may 

serve as a reference for both practitioners and academics in creative content 

development and social media marketing. 

 

Keywords: video editor, Instagram content, visual strategy, educational 

promotion, ATP Sports 
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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis strategi video editor dalam proses 

pembuatan konten promosi berbasis edukasi pada media sosial Instagram untuk 

brand ATP Sports, sebuah toko perlengkapan tenis di Yogyakarta. Latar belakang 

penelitian didasarkan pada meningkatnya minat generasi muda terhadap olahraga 

tenis serta tren penggunaan konten visual pendek sebagai sarana promosi digital. 

Konten video yang dikembangkan berjudul “Pilih Grip yang Tepat Sesuai Tipe 

Tangan Kamu”, yang bertujuan memberikan informasi sekaligus membangun 

keterlibatan audiens terhadap brand. 

 

Penelitian ini menggunakan pendekatan kualitatif deskriptif dengan metode 

observasi partisipatif. Proses kreatif meliputi tahap praproduksi, produksi, dan 

pascaproduksi. Pada tahap pascaproduksi, diterapkan berbagai teknik 

penyuntingan, antara lain cut to cut, jump cut, dan cutaway, serta penambahan 

elemen pendukung seperti subtitle, sound effect, color correction, dan color 

grading menggunakan perangkat lunak CapCut. Seluruh proses ditujukan untuk 

menghasilkan video berdurasi 1 menit 59 detik dalam format vertikal (9:16) yang 

sesuai dengan karakteristik Instagram Reels. 

 

Hasil penelitian menunjukkan bahwa strategi penyuntingan visual yang terstruktur 

dan berorientasi edukasi mampu meningkatkan keterlibatan audiens dan 

memperkuat citra brand. Karya ini diharapkan dapat memberikan kontribusi dalam 

pengembangan komunikasi visual digital serta menjadi referensi bagi praktisi dan 

akademisi di bidang konten kreatif dan pemasaran media sosial. 

 

Kata kunci: video editor, konten Instagram, strategi visual, promosi edukatif, 

ATP Sports 


