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SUMMARY

This study oims to analvze the effect of producl, price, place, and
promofion an consumer purchase decisions ai Kakius Caffee Place Yogvakartfa.
mrmrtﬂmngmﬁhﬁwwwﬁﬂmpu&ﬂ&ﬂﬂym&rg
technigue trough purposive sampling. The population of this study consists of
consumers who have made purchases ar Kakms Coffee Place, with a total sample
qutmpaudmuﬂwamvemﬂm rough guestionnaires distributed both
analvsiz with the: axsigernce resills_indicate that product, price,




RINGRASAN

Penelitian ini bertujuan untuk menganalisis pengaruh produk, harga,
tempat, dan promosi lerhadap keputusan pembelian konsumen pada Kaktus
Coffee Place Yopyakarte Penelitian ini menggunakan pendekatan kuantitatif
dengan teknik non-probability sampling melalui metode purposive sampling.
Populasi dalam penelition ni adalah konsumen vang pemsh melakukan

ian di Kakius Coffee Place, de Jjumlzh sampel schanyak 101
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