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ABSTRAK 

Industri kerajinan perak di Kotagede menghadapi tantangan besar di era 

digital, khususnya dalam hal promosi visual yang mampu bersaing di ruang media 

modern. Penelitian ini bertujuan merancang iklan komersial berjudul “A Tale at My 

Fingertips” untuk Royal Jewelry dengan mengombinasikan unsur komedi ringan 

dan estetika elegan sebagai strategi digital branding. Fokus utama penelitian adalah 

penerapan teknik color grading dalam membangun identitas visual serta 

memperkuat nuansa emosional iklan. Proses penciptaan karya diawali dengan tahap 

pra-produksi melalui studi pustaka mengenai efektivitas humor dalam periklanan 

dan survei preferensi audiens terhadap 82 responden. Hasil survei menunjukkan 

bahwa unsur humor menjadi daya tarik utama bagi audiens (59,8%), namun tetap 

diharapkan hadir dalam kemasan visual yang elegan dan mewah (47,6%). Tahap 

pascaproduksi dilakukan menggunakan perangkat lunak DaVinci Resolve Studio 

melalui lima tahapan, yaitu organize node, color space transform, color correction, 

color grading, dan masking. Hasil akhir menampilkan visual dengan gaya 

commercial look yang bersih dan natural. Penerapan color grading terbukti mampu 

menjaga konsistensi visual, memperkuat narasi emosional, serta menonjolkan detail 

produk perhiasan sebagai fokus utama. Melalui perpaduan komedi dan visual 

elegan, iklan ini diharapkan dapat meningkatkan brand awareness Royal Jewelry di 

kalangan audiens digital modern.  

Kata Kunci: Color grading, Commercial look, Iklan Komersial, Komunikasi 

Visual, Royal Jewelry. 
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ABSTRACT 

The silver craft industry in Kotagede faces significant challenges in the 

digital era, particularly in adapting to effective visual promotion strategies. This 

study aims to design a commercial advertisement titled “A Tale at My Fingertips” 

for Royal Jewelry by combining light comedic elements with an elegant visual 

aesthetic as a digital branding strategy. The main focus of this research is the 

application of color grading techniques to establish a strong visual identity and 

enhance the emotional atmosphere of the advertisement. The creative process began 

with a pre-production phase consisting of a literature review on the effectiveness of 

humor in advertising and an audience preference survey involving 82 respondents. 

The survey results indicate that most audiences are attracted to advertisements 

containing humorous elements (59.8%), while still expecting an elegant and 

luxurious visual impression (47.6%). The post-production stage was carried out 

using DaVinci Resolve Studio through five systematic steps: node organization, 

color space transformation, color correction, color grading, and masking. The final 

visual outcome presents a clean and natural commercial look. The application of 

color grading effectively strengthens the emotional narrative, maintains visual 

consistency across scenes, and highlights the jewelry details as the main focal point. 

Through the combination of light comedy and elegant visuals, this advertisement is 

expected to increase Royal Jewelry’s brand awareness among modern digital 

audiences. 

Key word: Color grading, Commercial look, Commercial Advertisement, Visual 

Communication, Royal Jewelry. 

 

 

 

 

 

 

 

 

 

 

 


