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ABSTRAK  

Permasalahan pengelolaan sampah di Kabupaten Bantul yang semakin 
kompleks, terutama akibat meningkatnya volume sampah dan keterbatasan sistem 
penanganan, mendorong Dinas Lingkungan Hidup untuk menghadirkan strategi 
komunikasi yang lebih efektif dalam membangun kesadaran masyarakat. 
Menjawab kebutuhan tersebut, karya iklan layanan masyarakat “Gara-Gara Sampah 
Asmara Bubrah” dirancang sebagai media edukasi berbasis video dengan 
pendekatan komedi agar pesan lingkungan dapat disampaikan secara ringan, 
menarik, dan mudah dipahami. Dalam proses penciptaannya, penulis berperan 
sebagai Director of Photography (DoP) yang bertanggung jawab menerjemahkan 
naskah ke dalam visual yang komunikatif melalui penerapan teknik 5C 
sinematografi, meliputi camera angle, close up, continuity, cutting, serta komposisi 
visual. Penerapan prinsip-prinsip tersebut dimanfaatkan untuk memperkuat emosi, 
membangun alur yang jelas, dan menjaga kesinambungan visual. Melalui 
pendekatan ini, karya tidak hanya menarik secara visual, tetapi juga efektif sebagai 
media komunikasi publik dalam menyampaikan pesan kepedulian lingkungan 
melalui platform media sosial. 

Kata kunci: Komposisi Visual, Director of Photography, ILM, DLH Bantul. 
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ABSTRACT  

The increasingly complex issue of waste management in Bantul Regency, 
mainly due to the increasing volume of waste and limited handling systems, has 
prompted the Environmental Agency to develop a more effective communication 
strategy to raise public awareness. Responding to this need, the public service 
advertisement “Gara-Gara Sampah Asmara Bubrah” (Because of Trash, Love is 
Ruined) was designed as a video-based educational medium with a comedic 
approach so that the environmental message could be conveyed in a light, 
interesting, and easy-to-understand manner. In the creation process, the author 
served as Director of Photography (DoP), responsible for translating the script into 
communicative visuals through the application of 5C cinematography techniques, 
including camera angle, close-up, continuity, cutting, and visual composition. The 
application of these principles was used to strengthen emotions, build a clear 
storyline, and maintain visual continuity. Through this approach, the work is not 
only visually appealing, but also effective as a public communication medium in 
conveying environmental awareness messages through social media platforms. 

Keywords: Visual Composition, Director of Photography, ILM, DLH Bantul. 

 

 

 

 

 
 

 


