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INTISARI 

 

Perkembangan media audio visual sebagai sarana komunikasi institusional 

mendorong lembaga pendidikan anak usia dini memanfaatkan video company 

profile sebagai media informasi dan pencitraan. Video company profile tidak hanya 

berfungsi menyampaikan informasi, tetapi juga membentuk persepsi dan emosi 

audiens melalui pengolahan visual. Penelitian ini bertujuan menganalisis penerapan 

teknik sinematografi dan editing dalam membentuk mood visual pada video 

company profile PAUD Terpadu Allifa Ngemplak, Sleman, Yogyakarta, dengan 

menggunakan metode kualitatif deskriptif melalui pendekatan praktik penciptaan 

karya audio visual yang meliputi tahapan pra-produksi, produksi, dan pasca-

produksi. 

Teknik sinematografi yang diterapkan mencakup pemilihan jenis shot, sudut 

pengambilan gambar, pergerakan kamera, pencahayaan, serta komposisi visual, 

sedangkan teknik editing meliputi pengaturan ritme pemotongan, transisi, color 

grading, dan penyelarasan visual dengan musik latar. Hasil penciptaan 

menunjukkan bahwa penerapan teknik sinematografi dan editing yang terencana 

mampu membentuk mood visual yang hangat, ceria, dan edukatif sesuai 

karakteristik PAUD. Mood visual tersebut berperan dalam membangun citra positif 

lembaga, meningkatkan daya tarik visual, serta membantu audiens memahami nilai, 

lingkungan, dan aktivitas PAUD Terpadu Allifa secara informatif, komunikatif, dan 

persuasif. 

 

Kata Kunci: Sinematografi, Editing, Mood visual, Video company profile, PAUD. 
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ABSTRACT 

 

The development of audio visual media as a means of institutional communication 

has encouraged early childhood education institutions to utilize company profile 

videos as a means of information and image creation. Company profile videos serve 

not only to convey information but also to shape audience perceptions and emotions 

through visual processing. This study aims to analyze the application of 

cinematography and editing techniques in creating the visual mood in the company 

profile video of Allifa Integrated Early Childhood Education (PAUD Terpadu) in 

Ngemplak, Sleman, Yogyakarta. This study uses a descriptive qualitative method, 

utilizing a practical approach to audio visual creation, encompassing pre-

production, production, and post-production stages. 

The cinematography techniques applied include shot selection, shooting angles, 

camera movements, lighting, and visual composition. Editing techniques include 

cutting rhythm, transitions, color grading, and visual alignment with background 

music. The results demonstrate that the planned application of cinematography and 

editing techniques creates a warm, cheerful, and educational visual mood, 

consistent with the characteristics of PAUD. This visual mood plays a role in 

building a positive image of the institution, enhancing visual appeal, and helping 

audiences understand the values, environment, and activities of Allifa Integrated 

Early Childhood Education (PAUD Terpadu) in an informative, communicative, 

and persuasive manner. 

 

 Keywords: cinematography, editing, visual mood, video company profile, PAUD
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