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ABSTRAK

Wisata Air Terjun Kedung Kayang merupakan destinasi wisata alam yang
mengusung keindahan air terjun, panorama pegunungan, serta potensi lokal di
Kabupaten Magelang. Namun, Ketiadaan identitas visual membuat karakter
destinasi kurang terrepresentasi dan kurang dikenal khalayak luas. Oleh karena
itu, perancangan identitas visual tidak sekadar menghadirkan logo, melainkan
menjadi instrumen strategis untuk memperkuat citra destinasi melalui
implementasi terpadu pada berbagai media promosi. Karya ini bertujuan untuk
merancang identitas visual Wisata Air Terjun Kedung Kayang sebagai media
promosi, merepresentasikan filosofi destinasi, serta melegalisasi logo melalui
pendaftaran Hak Kekayaan Intelektual (HKI). Logo dirancang menggunakan jenis
combination mark dengan penggabungan beberapa elemen, meliputi tipografi
yang memiliki tingkat keterbacaan tinggi menggunakan font serif dekorakitf yaitu
Averia sebagai headline yang dipadukan dengan font sans-serif yaitu Montserrat
sebagai sub-headlinenya, Skema warna split complementary memadukan hijau
merepresentasikan kesuburan, biru menggambarkan air serta kesejukan, dan
coklat menunjukkan kestabilan serta kekuatan alam untuk menghasilkan
komposisi yang harmonis dan kontras seimbang. Simbol dua puncak pegunungan,
daun, dan aliran air mempertegas karakter alam sekaligus identitas Wisata Air
Terjun Kedung Kayang. Untuk menjaga konsistensi penerapan identitas visual
disusun Graphic Standard Manual sebagai pedoman penggunaan logo pada
berbagai media promosi, meliputi media cetak seperti banner, leaflet, kartu nama,
kop surat, dan buku tamu, serta merchandise berupa kaos, sandal, payung, stiker,
dan kemasan kopi. Dengan adanya identitas visual, destinasi memiliki wajah dan
sistem komunikasi yang jelas. Harapannya, meningkat brand awareness, citra
destinasi semakin kuat, dan minat kunjungan wisatawan bertambah.

Kata kunci : identitas visual,logo, Kedung Kayang
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ABSTRACT

Kedung Kayang Waterfall Tourism is a natural tourism destination that highlights
the beauty of the waterfall, mountain panoramas, and local potential in Magelang
Regency. However, the absence of a consistent identity not only causes the
destination’s character to be underrepresented but also makes it less recognized
by the wider public. Therefore, the design of the visual identity does not merely
present a logo, but serves as a strategic instrument to strengthen the destination's
image through integrated implementation across various promotional media. This
work aims to design the visual identity of Kedung Kayang Waterfall Tourism as a
promotional medium, represent the philosophy of the destination, and legalize the
logo through Intellectual Property Rights (IPR) registration. The logo is designed
using a combination mark type by merging several elements, including
typography with a high level of readability using a decorative serif font, Averia, as
the headline paired with a sans-serif font, Montserrat, as the sub-headline. The
split complementary color scheme combines green representing fertility, blue
symbolizing water and freshness, and brown .indicating stability and natural
strength to produce a harmonious and balanced contrast composition. The
symbols of two mountain peaks, leaves, and flowing water reinforce the natural
character as well as the identity of Kedung Kayang Waterfall Tourism. To
maintain consistency in the application of the visual identity, a Graphic Standard
Manual is prepared as a guideline for logo usage across various promotional
media, including printed media such as banners, leaflets, business cards,
letterheads, and guest books, as well as merchandise such as t-shirts, sandals,
umbrellas, stickers, and coffee packaging. With the existence of this visual
identity, the destination has a clear face and communication system. It is expected
to increase brand awareness, strengthen the destination s image, and boost tourist
visitation interest.
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