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INTISARI

Video company profile merupakan media informasi yang berfungsi
memperkenalkan identitas dan citra perusahaan secara visual kepada masyarakat
maupun calon mitra bisnis. PT Karang Mas Innotek sebagai perusahaan yang
bergerak di bidang manufaktur logam memerlukan media promosi yang menarik
agar dapat meningkatkan kepercayaan pelanggan serta memperkuat citra
profesional perusahaan. Namun, media promosi yang dimiliki sebelumnya masih
terbatas pada bentuk teks dan gambar sehingga kurang mampu menggambarkan
proses kerja dan suasana perusahaan secara menarik. Permasalahan ini
menimbulkan kebutuhan akan video profil perusahaan yang lebih dimengerti
dengan tampilan visual yang sinematik dan realistis.

Metode penelitian yang digunakan dalam pembuatan video company
profile ini adalah Multimedia Development Life Cycle (MDLC), yang meliputi
tahap concept, design, material collecting, assembly, testing, dan distribution.
Tahapan tersebut diterapkan secara sistematis untuk menghasilkan karya video
dengan gaya cinematic dan liveshoot, sehingga setiap proses produksi mulai dari
pengambilan gambar, pencahayaan, komposisi, hingga penyuntingan dapat
terencana dan terarah sesuai dengan kebutuhan promosi perusahaan.

Hasil penelitian menunjukkan bahwa video company profile yang
dihasilkan memperoleh penilaian 84,9% (kategori “Sangat Baik™) berdasarkan
hasil kuesioner responden umum, serta 72% (kategori “Baik™) berdasarkan hasil
evaluasi ahli videografi. Hal ini membuktikan bahwa penerapan teknik cinematic
dan liveshoot berhasil meningkatkan kualitas tampilan visual dan efektivitas
penyampaian informasi perusahaan. Video ini dapat dimanfaatkan oleh PT
Karang Mas Innotek sebagai media promosi, branding, dan publikasi perusahaan,
serta menjadi referensi bagi pengembang multimedia dalam pembuatan video
promosi sejenis di masa mendatang.

Kata kunci: video company profile, cinematic, liveshoot, promosi, MDLC.
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ABSTRACT

A company profile video is an informational medium that serves to
visually introduce a company's identity and image to the public and potential
business partners. PT Karang Mas Innotek, a metal manufacturing company,
requires an engaging promotional medium to boost customer trust and strengthen
the company's professional image. However, existing promotional media were
limited to text and images, making it less effective in depicting the company's work
processes and atmosphere in a compelling manner. This issue created the need for
a more understandable company profile video with a cinematic and realistic
visual presentation.

The research method used in creating this company profile video was the
Multimedia Development Life Cycle (MDLC), which encompasses the stages of
concept, design, material collection, assembly, testing, and distribution. These
stages were systematically implemented to produce a video with a cinematic and
live-shoot style, ensuring that each stage of the production process from shooting,
lighting, composition, and editing was planned and directed according to the
company's promotional needs.The results showed that the resulting company
profile video received a rating of 84.9% (in the "Very Good" category) based on
the general respondent questionnaire, and 72% (in the "Good" category) based on
the videography expert's evaluation. This demonstrates that the application of
cinematic and live- shoot techniques successfully improved the quality of the
visual display and the effectiveness of conveying company information. This video
can be used by PT Karang Mas Innotek as a promotional, branding, and
publication medium, and can serve as a reference for multimedia developers in
creating similar promotional videos in the future.

Keyword: company profile video, cinematic, liveshoot, promotion, MDLC.



