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INTISARI 

 

Perkembangan media sosial sebagai sarana pemasaran digital menuntut 

pelaku usaha untuk menyajikan konten promosi yang menarik dan mampu 

menonjolkan kualitas layanan secara visual. Barberlive Barbershop sebagai usaha 

jasa potong rambut pria membutuhkan media promosi yang mampu 

memperlihatkan presisi pengerjaan, detail layanan, serta pengalaman pelanggan 

secara lebih profesional. Permasalahan yang dihadapi adalah bagaimana merancang 

dan memproduksi video promosi dengan pendekatan sinematografi yang efektif 

untuk meningkatkan daya tarik dan engagement audiens di platform Instagram. 

Penelitian ini menggunakan metode deskriptif dengan pendekatan praktik 

perancangan dan produksi karya. Tahapan penelitian meliputi identifikasi 

kebutuhan, analisis referensi, penyusunan storyboard dan naskah, proses produksi 

dengan penerapan teknik close-up  dan detail shot , serta pascaproduksi meliputi 

editing, color grading, dan audio enhancement. Evaluasi dilakukan menggunakan 

data kuantitatif dari Instagram Insight dan wawancara kualitatif dengan pemilik 

usaha untuk mengukur efektivitas konten. 

Hasil penelitian menunjukkan bahwa video promosi berdurasi 1 menit 5 

detik berhasil diproduksi dengan dominasi teknik close-up  dan detail shot  yang 

mampu menonjolkan kualitas dan pengalaman jasa. Video memperoleh 

engagement rate sebesar 6,24% (kategori sangat baik) serta menjangkau target 

audiens utama laki-laki usia 18–34 tahun. Penelitian ini berkontribusi sebagai 

referensi strategi promosi visual bagi UMKM jasa, khususnya barbershop, dalam 

memanfaatkan media sosial secara lebih efektif. 

 

Kata kunci: Video promosi, Close-up  , Detail shot , Digital marketing, 

Barbershop 
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ABSTRACT 

 

The development of social media as a digital marketing platform requires 

business owners to create promotional content that effectively highlights service 

quality through visual presentation. Barberlive Barbershop, as a men's grooming 

service business, requires promotional media capable of showcasing work 

precision, service details, and customer experience professionally. The main 

problem addressed in this research is how to design and produce a promotional 

video by applying cinematic techniques to enhance visual appeal and audience 

engagement on Instagram. 

This study employs a descriptive method with a practical design and 

production approach. The research stages include needs identification, reference 

analysis, storyboard and script development, production using close-up and detail 

shot techniques, and post-production processes such as editing, color grading, and 

audio enhancement. The evaluation was conducted using quantitative data from 

Instagram Insight and qualitative interviews with the business owner to measure 

content effectiveness. 

The results indicate that the 1-minute and 5-second promotional video 

successfully emphasized service quality and customer experience through dominant 

use of close-up and detail shot techniques. The video achieved a 6.24% engagement 

rate (categorized as very good) and effectively reached the primary target audience 

of males aged 18–34 years. This research contributes as a reference for visual 

promotional strategies for service-based SMEs, particularly barbershops, in 

optimizing social media marketing. 

Keywords: Promotional Video, Close-up , Detail shot, Digital Marketing, 

Barbershop 

 

 


