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INTISARI 

 

Perusahaan outsourcing membutuhkan sistem yang mampu mendukung proses 

penjualan secara cepat, terstruktur, dan berbasis data. Namun, banyak platform 

penunjang aktivitas penjualan belum optimal digunakan akibat desain antarmuka yang 

kurang intuitif dan tidak selaras dengan alur kerja pengguna. Penelitian ini bertujuan 

untuk merancang desain antarmuka pengguna (UI/UX) website HiSales sebagai 

platform sales intelligence dan automation yang mendukung proses pengumpulan 

prospek, pengelolaan sales pipeline, serta komunikasi klien secara terintegrasi. 

Perancangan dilakukan menggunakan metode User-Centered Design (UCD) 

dengan pendekatan pengembangan Agile melalui framework Scrum. Tahapan penelitian 

meliputi analisis kebutuhan pengguna, perancangan user flow, pembuatan wireframe, 

pengembangan desain high-fidelity, serta iterasi berdasarkan umpan balik pengguna. 

Evaluasi usability dilakukan menggunakan metode System Usability Scale (SUS) untuk 

mengukur tingkat kegunaan sistem secara kuantitatif. 

Hasil penelitian berupa rancangan antarmuka modular berbasis peran pengguna 

(admin dan sales) yang mendukung alur kerja mulai dari otomatisasi pencarian prospek, 

distribusi lead, monitoring performa, hingga tindak lanjut komunikasi secara sistematis. 

Pengujian SUS menghasilkan skor rata-rata 82,9 (kategori A, Excellent), yang 

mengindikasikan tingkat kegunaan yang sangat baik serta kecenderungan pengguna 

untuk merekomendasikan sistem. Perancangan UI/UX ini diharapkan dapat 

meningkatkan pengalaman pengguna, mempercepat proses kerja, dan mendorong adopsi 

teknologi dalam operasional perusahaan outsourcing. 

Kata kunci: UI/UX, User-Centered Design, Agile, Sales Intelligence, System Usability 

Scale. 
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ABSTRACT 

 

Outsourcing companies require systems that support sales processes in a fast, 

structured, and data-driven manner. However, many sales-support platforms remain 

suboptimal due to unintuitive interface design and misalignment with users’ workflows. 

This study aims to design the user interface and user experience (UI/UX) of the HiSales 

website as a sales intelligence and automation platform that facilitates prospect 

generation, sales pipeline management, and integrated client communication. 

The design process employed the User-Centered Design (UCD) method 

combined with an Agile development approach using the Scrum framework. The 

research stages included user needs analysis, user flow design, wireframing, 

high-fidelity prototype development, and iterative refinement based on user feedback. 

Usability evaluation was conducted using the System Usability Scale (SUS) to 

quantitatively measure system usability. 

The results of this study produced a modular, role-based interface (admin and 

sales) that supports the sales workflow, including automated prospect collection, lead 

distribution, performance monitoring, and systematic communication follow-up. The 

SUS testing resulted in an average score of 82.9 (Grade A, Excellent), indicating a high 

level of usability and a strong likelihood of users recommending the system. This UI/UX 

design is expected to enhance user experience, improve work efficiency, and encourage 

technology adoption within outsourcing companies. 

 

Keyword: UI/UX, User-Centered Design, Agile, Sales Intelligence, System Usability 

Scale. 
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