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INTISARI 

 

Perkembangan media digital mendorong pelaku usaha untuk terus 

berinovasi dalam strategi pemasaran, khususnya melalui penggunaan konten visual 

yang menarik dan mudah dipahami. Toko Applekeroak, yang bergerak di bidang 

penjualan produk digital seperti handphone dan laptop, masih memanfaatkan 

metode promosi tradisional yang belum sepenuhnya mencerminkan karakteristik 

produk modern yang dijual. Kondisi tersebut menyebabkan promosi yang 

dilakukan kurang menarik perhatian dan partisipasi audiens di platfrom digital. 

Oleh karena itu, penelitian ini dilakukan untuk menerapkan teknik stop motion 

sebagai strategi promosi yang kreatif, dengan tujuan memperkuat citra visual serta 

meningkatkan efektivitas komunikasi merek melalui media sosial. 

Penelitian ini menerapkan metode Multimedia Development Life Cycle 

(MDLC) yang terdiri dari beberapa tahapan, yaitu konsep, desain, pengumpulan 

bahan, pembuatan, pengujian, dan distribusi. Pengumpulan data dilakukan melalui 

studi literatur, wawancara dengan pemilik Toko Applekeroak, serta evaluasi yang 

mencakup kuesioner umum dan ahli. Proses pembuatan video dilakukan dengan 

teknik pengambilan gambar frame by frame menggunakan peralatan sederhana, 

kemudian diedit dan disempurnakan melalui perangkat lunak Stop Motion Studio 

serta CapCut untuk pengaturan visual dan sudio agar hasil akhir lebih optimal. 

Hasil penelitian memperlihatkan bahwa video promosi berbasis stop motion 

yang dikembangkan mendapatkan tanggapan positif, dengan nilai indeks dari 

kuesioner umum mencapai 80,1% dan kuesioner ahli sebesar 76%, yang tergolong 

dalam kategori “baik”. Video tersebut dianggap menarik, informatif, serta efektif 

dalam meningkatkan ketertarikan audiens terhadap produk yang dipromosikan. 

Penelitian ini memberikan kontribusi melalui penerapan teknik stop motion sebagai 

alternatif media promosi yang kreatif dan hemat biaya, sehingga dapat 

dimanfaatkan oleh pelaku UMKM, perancang komunikasi visual, maupun peneliti 

yang berfokus pada pengembangan media promosi digital berbasis multimedia. 

 

Kata kunci: Stop Motion, Video Promosi, MDLC, Applekeroak, UMKM. 
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ABSTRACT 

 

The development of digital media encourages businesses to continuously 

innovate in marketing strategies, particularly through the use of engaging and 

easy-to-understand visual content. The Applekeroak store, which sells digital 

products such as mobile phones and laptops, still utilizes traditional promotional 

methods that do not fully reflect the characteristics of the modern products it sells. 

This condition results in promotions that are less engaging and less engaging for 

audiences on digital platforms. Therefore, this study was conducted to apply stop 

motion techniques as a creative promotional strategy, with the aim of strengthening 

the visual image and increasing the effectiveness of brand communication through 

social media. 

This research applies the Multimedia Development Life Cycle (MDLC) 

method, which consists of several stages: concept, design, material collection, 

production, testing, and distribution. Data collection was conducted through 

literature studies, interviews with the owner of the Applekeroak Store, and 

evaluations that included general and expert questionnaires. The video production 

process was carried out using frame-by-frame shooting techniques using simple 

equipment, then edited and refined using Stop Motion Studio software and CapCut 

for visual and audio settings to optimize the final result. 

The results of the study show that the stop motion-based promotional video 

developed received a positive response, with an index value of 80.1% from the 

general questionnaire and 76% from the expert questionnaire, which is classified 

as "good". The video is considered interesting, informative, and effective in 

increasing audience interest in the promoted product. This study contributes 

through the application of stop motion techniques as an alternative creative and 

cost-effective promotional media, so that it can be utilized by MSMEs, visual 

communication designers, and researchers who focus on the development of 

multimedia-based digital promotional media. 

Keyword: Stop Motion, Promotional Video, MDLC, Applekeroak, UMKM.


