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ABSTRAK
Latar belakang penelitian ini didasari oleh rendahnya tingkat keterkenalan desa wisata
ini di media sosial, yang terlihat dari engagement rate akun Instagram yang masih
rendah. Padahal, media sosial berbasis visual seperti Instagram memiliki potensi besar
dalam mendukung promosi destinasi wisata melalui strategi komunikasi digital yang
efektif, interaktif, dan berkesinambungan. Metode penelitian yang digunakan adalah
pendekatan kualitatif dengan metode studi kasus, yang kemudian dianalisis
menggunakan teknik triangulasi untuk memastikan keabsahan data. Penelitian ini
bertujuan untuk menganalisis optimalisasi media sosial Instagram @desawisatakrebet
dalam meningkatkan promosi Desa Wisata Krebet, Kabupaten Bantul, Daerah
Istimewa Yogyakarta. Hasil penelitian menunjukkan bahwa optimalisasi media sosial
Instagram @desawisatakrebet telah berjalan namun belum maksimal. Pada tahap
Share, pengelola memanfaatkan unggahan feed, Reels, dan testimoni pengunjung
untuk menampilkan keindahan desa, aktivitas wisata, dan validasi sosial dari
wisatawan. Tahap Optimize masih terbatas karena pemantauan Insight Instagram
jarang dilakukan, sehingga strategi konten belum sepenuhnya berbasis data. Tahap
Manage terlihat dari respons cepat admin terhadap komentar dan pesan, rata-rata dalam
15-30 menit, namun unggahan konten masih situasional dan hanya dilakukan saat ada
kunjungan. Tahap Engage diwujudkan melalui ajakan untuk membagikan konten,
mengunjungi desa, serta kolaborasi dengan influencer yang meningkatkan visibilitas

desa.

Kata Kunci: Desa Wisata Krebet, Instagram, Optimalisasi Media Sosial, The Circular
Model of SOME.
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ABSTRACT
The background of this research is based on the low level of recognition of this tourist
village on social media, as seen from the low engagement rate of its Instagram
account. In fact, visual-based social media such as Instagram has great potential in
supporting the promotion of tourist destinations through effective, interactive, and
sustainable digital communication strategies. The research method used is a
qualitative approach with a case study method, which is then analyzed using
triangulation techniques to ensure the validity of the data. This study aims to analyze
the optimization of the Instagram social media account @desawisatakrebet in
increasing the promotion of Krebet Tourism Village, Bantul Regency, Yogyakarta
Special Region. The results show that the optimization of the Instagram social media
account @desawisatakrebet has been running but is not optimal. In the Share stage,
the manager utilizes feed uploads, Reels, and visitor testimonials to showcase the
beauty of the village, tourist activities, and social validation from tourists. The
Optimize stage is still limited because Instagram Insight monitoring is rarely carried
out, so the content strategy is not fully data-driven. The Manage stage is seen from
the admin's quick response to comments and messages, on average within 15-30
minutes, but content uploads are still situational and only done when there is a visit.
The Engage stage is realized through invitations to share content, visit villages, and

collaborate with influencers who increase village visibility.

Keywords: Krebet Tourism Village, Instagram, Social Media Optimization, The
Circular Model of SOME.
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