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ABSTARK 

 

Dalam era digital yang ditandai oleh peningkatan konsumsi konten visual dan interaktif, 

platform media sosial seperti TikTok menjadi ruang strategis untuk membangun personal 

branding. Penelitian berjudul “Analisis Isi Personal Branding pada Akun TikTok @arthadaa” 

bertujuan menganalisis representasi personal branding melalui konten video kreator Arthadaa, 

di mana personal branding menurut Peters (1997) adalah strategi komunikasi untuk 

membentuk citra diri dan kredibilitas publik. Menggunakan analisis isi deskriptif kualitatif, 

penelitian ini meneliti elemen verbal dan nonverbal di @arthadaa yang mencerminkan dimensi 

personal branding berdasarkan teori Montoya, meliputi spesialisasi, kepemimpinan, 

kepribadian, diferensiasi, penampilan, koherensi, ketahanan, dan niat baik. Hasilnya 

menunjukkan personal branding Arthadaa dibangun via konsistensi tema, estetika visual, dan 

narasi autentik yang menekankan karakter personal serta gaya hidup relevan bagi audiens muda, 

dengan autentisitas dan kedekatan emosional sebagai faktor utama membentuk kepercayaan 

dan interaksi, sesuai pandangan Vaynerchuk (2016) tentang keaslian dan nilai audiens di era 

digital. Strategi komunikasi visual dan tren TikTok juga memperkuat posisi Arthadaa sebagai 

figur inspiratif dan relatable di Indonesia. Penelitian ini berkontribusi pada teori personal 

branding dan praktik komunikasi strategis di media sosial, memberikan rujukan bagi content 

creator untuk strategi branding etis, efektif, dan autentik, menegaskan personal branding 

sebagai representasi berkelanjutan nilai, kepribadian, dan kredibilitas dalam ekosistem digital 

dinamis. 

 

Kata Kunci : Personal branding, Tik Tok, Arthada, Komunikasi Digital, Analisis Isi 
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ABSTRACT 

 

In the digital era marked by the increasing consumption of visual and interactive content, 

social media platforms like TikTok have become strategic spaces for building personal 

branding. This research, titled “Content Analysis of Personal Branding on the TikTok Account 

@arthadaa,” aims to analyze the representation of personal branding through video content 

by the creator Arthadaa, where personal branding, according to Peters (1997), is a 

communication strategy to shape self-image and public credibility. Using descriptive 

qualitative content analysis, this study examines verbal and nonverbal elements in @arthadaa 

content that reflect personal branding dimensions based on Montoya's theory, including 

specialization, leadership, personality, differentiation, appearance, coherence, resilience, and 

goodwill. The results show that Arthadaa's personal branding is built through consistent 

themes, visual aesthetics, and authentic narratives that emphasize personal character and a 

lifestyle relevant to young audiences, with authenticity and emotional closeness as key factors 

in building trust and interaction, in line with Vaynerchuk's (2016) view on genuineness and 

audience-perceived value in the digital era. Visual communication strategies and TikTok trends 

also strengthen Arthadaa's position as an inspirational and relatable figure in Indonesia. This 

research contributes to personal branding theory and strategic communication practices on 

social media, providing references for content creators in designing ethical, effective, and 

authentic branding strategies, affirming personal branding as a sustained representation of 

values, personality, and credibility in a dynamic digital ecosystem. 
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