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ABSTRAK

Live streaming TikTok menjadi strategi pemasaran digital yang semakin
penting bagi UMKM karena memungkinkan terjadinya komunikasi promosi yang
bersifat langsung, interaktif, dan persuasif. Dalam konteks ini, peran host sebagai
komunikator utama memegang peranan strategis dalam membangun brand
awareness audiens. Penelitian ini bertujuan untuk menganalisis strategi komunikasi
persuasif yang diterapkan oleh host live streaming pada akun TikTok @72Batik
dalam membangun brand awareness terhadap produk batik lokal.

Penelitian ini menggunakan pendekatan kualitatif deskriptif dengan metode
analisis isi. Data dikumpulkan melalui observasi non-partisipan terhadap rekaman
live streaming akun TikTok @72Batik, dokumentasi, dan studi pustaka. Analisis
data dilakukan menggunakan model interaktif Miles dan Huberman. Kerangka
konseptual penelitian ini didasarkan pada teknik komunikasi persuasif William S.
Howell, strategi komunikasi persuasif DeFleur dan Ball-Rokeach, serta konsep
brand awareness dalam model Customer-Based Brand Equity (CBBE) Keller.

Hasil penelitian menunjukkan bahwa host live streaming @72Batik
menerapkan teknik komunikasi persuasif secara konsisten dalam proses interaksi
dengan audiens, yang membentuk strategi komunikasi persuasif berorientasi pada
pendekatan psikodinamika, sosiokultural, dan konstruksi makna. Strategi tersebut
berkontribusi dalam memperkuat brand awareness audiens, khususnya pada tahap
pengenalan merek dan pembentukan persepsi awal terhadap citra serta kualitas
produk batik lokal. Temuan ini menegaskan bahwa live streaming TikTok tidak
hanya berfungsi sebagai sarana promosi, tetapi juga sebagai ruang komunikasi
strategis yang berperan penting dalam penguatan brand awareness UMKM di

media sosial.

Kata Kunci: komunikasi persuasif, live streaming, TikTok, brand awareness,
@72Batik
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ABSTRACT

TikTok live streaming has become an increasingly important digital
marketing strategy for micro, small, and medium enterprises as it enables direct,
interactive, and persuasive promotional communication. In this context, the role of
the host as the main communicator is crucial in building audience brand
awareness. This study aims to analyze the persuasive communication strategies
applied by live streaming hosts on the TikTok account @72Batik in building brand

awareness of local batik products.

This study employs a descriptive qualitative approach using content
analysis. Data were collected through non-participant observation of recorded live
streaming sessions on the TikTok account @72Batik, documentation, and literature
review. Data analysis was conducted using Miles and Huberman's interactive
model. The conceptual framework of this study is based on Howell’s persuasive
communication techniques, DeFleur and Ball-Rokeach’s  persuasive
communication Strategies, and the concept of brand awareness within Keller’s

Customer-Based Brand Equity (CBBE) model.

The results indicate that the hosts of @72Batik consistently apply
persuasive communication techniques during interactions with the audience,
forming persuasive communication strategies oriented toward psychodynamic,
sociocultural, and meaning construction approaches. These strategies contribute
to strengthening audience brand awareness, particularly at the stage of brand
recognition and the formation of initial perceptions of the image and quality of
local batik products. The findings affirm that TikTok live streaming functions not
only as a promotional medium but also as a strategic communication space that

plays an important role in enhancing brand awareness of MSMEs on social media.

Keywords: persuasive communication, live streaming, TikTok, brand awareness,
@72Batik
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