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ABSTRAK 

Perkembangan podcast sebagai media komunikasi digital menghadirkan ruang 

baru bagi figur publik untuk membangun personal branding secara autentik dan mendalam. 

Podcast Close The Door yang dipandu oleh Deddy Corbuzier menjadi salah satu fenomena 

media digital di Indonesia yang tidak hanya berfungsi sebagai hiburan, tetapi juga sebagai 

sarana pembentukan citra diri melalui dialog yang panjang dan terbuka. Penelitian ini 

bertujuan untuk menganalisis bagaimana konten podcast Close The Door berkontribusi 

dalam meningkatkan personal branding Deddy Corbuzier di ruang publik digital. 

Penelitian ini menggunakan pendekatan kualitatif deskriptif dengan metode analisis isi. 

Data diperoleh melalui dokumentasi digital terhadap tujuh episode konten podcast Close 

The Door yang dipilih secara purposif. Data dianalisis menggunakan model Miles dan 

Huberman yang meliputi tahapan reduksi data, penyajian data, dan penarikan kesimpulan. 

Keabsahan data diperkuat melalui teknik triangulasi meningkatkan ketekunan dan metode. 

Hasil penelitian menunjukkan bahwa personal branding Deddy Corbuzier mengalami 

peningkatan melalui penerapan konsisten prinsip The Eight Laws of Personal Branding. 

 

Kata kunci: podcast, personal branding, komunikasi digital, analisis isi, figur publik 
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ABSTRACT 

The development of podcasts as a form of digital communication media has created 

new opportunities for public figures to build personal branding in a more authentic and 

indepth manner. Close The Door, a podcast hosted by Deddy Corbuzier, has become a 

prominent digital media phenomenon in Indonesia, functioning not only as entertainment 

but also as a platform for shaping public image through long-form and open dialogue. This 

study aims to analyze how the content of the Close The Door podcast contributes to 

enhancing Deddy Corbuzier’s personal branding in the digital public sphere. This research 

employs a descriptive qualitative approach using content analysis as the research method. 

The data were obtained through digital documentation of seven purposively selected 

episodes of the Close The Door podcast. Data analysis was conducted using the Miles and 

Huberman model, which includes data reduction, data display, and conclusion drawing. 

Data credibility was strengthened through triangulation increases diligence and methods. 

The findings indicate that Deddy Corbuzier’s personal branding is strengthened through 

the consistent application of The Eight Laws of Personal Branding, particularly the law of 

specialization. 

 

Keywords: podcast, personal branding, digital communication, content analysis, public 

figure 


