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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisi peran floor director dalam 

pembuatan podcast program think thank talks. Dalam penelitian ini, penulis 

menjadi Traffic Floor Director. Dimana tugas penulis menjadi Traffic Floor 

Director mengatur kelancaran jalannya produksi di studio. Berperan sebagai 

penghubung komunikasi antara tim produksi dengan host dan narasumber, 

meneruskan instruksi dari control room menggunakan kode atau gesture. Selain itu 

mengatur alur dan waktu setiap segmen sesuai rundown, memberikan kode kapan 

host harus membuka, transisi, atau menutup acara. Temuan penelitian menunjukkan 

bahwa Traffic Floor Director mendukung proses pada tahap produksi. Penelitian 

ini meningkatkan pemahaman penulis mengenai bagaimana tugas Floor Director 

dalam industri kreatif, terutama dalam hal produksi podcast.  

 

Kata Kunci: produksi podcast, floor director, traffic floor director, program think 

thank talks, podcast. 
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ABSTRACT 
 

This study aims to analyze the role of a floor director in the 

production of the podcast program Think Thank Talks. In this research, the 

writer served as the Traffic Floor Director, whose responsibility was to 

ensure the smooth flow of production in the studio. The writer acted as a 

communication bridge between the production team, the host, and the guest 

speakers, delivering instructions from the control room through codes or 

gestures. In addition, the writer managed the flow and timing of each 

segment according to the rundown, giving cues for when the host should 

open, transition, or close the program. The findings of this study indicate 

that the Traffic Floor Director plays a supportive role during the production 

stage. This research also enhanced the writer’s understanding of the duties 

of a Floor Director in the creative industry, particularly in podcast 

production. 

 

Keywords: Podcast production, floor director, Traffic Floor Director, Think 

Thank Talks program, Podcast. 
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