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INTISARI

Risang Family Barbershop merupakan sebuah usaha di bidang jasa potong
rambut yang terletak di JI.Ronggowarsito RTO1/RWO01, Poloharjo, Pedan, Klaten.
Risang Family Barbershop ini tempat potong rambut yang memiliki barberman
profesional, berbagai macam merk pewarna rambut, pomade dan peralatan potong
rambut yang lengkap.

Barbershop ini terletak di daerah kecil dan belum lama didirikan oleh
pemiliknya, ini tentu berdampak padapengetahuan masyarakat tentang keberadaan
Risang Family Barbershop. Meskipun demikian, Risang Family Barbershop selalu
melakukan banyak cara untuk mendapatkan perhatian dari masyarakat maupun
mempertahankan pelanggan, yaitu dengan cara mengadakan promo “Datang ber-3
bayar 2, membina hubungan yang baik dengan setiap pelanggan, melakukan
promosi melalui media sosial dan mulut ke mulut.

Dari masalah yang disebutkan diatas maka penulis berkeinginan membuat
sebuah penelitian dengan judul “Perancangan dan Pembuatan Video Iklan Risang
Family Barbershop Pedan Klaten Jawa Tengah” dengan melibatkan unsur-unsur
multimedia sehingga dapat membuat video iklan sebagai media informasi kepada
masyarakat luas terkait Risang Family Barbershop.

Kata Kunci: Barbershop, Video Iklan, Sosial Media, Promosi
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ABSTRACT

Risang Family Barbershop is a business in the field of haircut services
located on Jl.Ronggowarsito RT0O1/RWO01, Poloharjo, Sobayan, Pedan, Klaten.
Risang Family Barbershop is a haircut place that has a professional barberman,
various brands of hair dye, pomade and complete hair cutting equipment.

This Barbershop is located in a small area and was recently established by
the owner, this certainly has an impac on people’s knowledge abaout the existence
of the Risang Family Barbershop. Nevertheless, Risang Family Barbershop always
does many ways to get the attention of the community and retain customers, namely
by holding a “come with 3 pay 2" promo, fostering good. relationships with each
customer, promotion through social media and word of mounth.

From the problems mentioned above, the author wishes to make a study
entitled “Design and Making Of Advertisement Video For Risang Family
Barbershop Pedan Klaten Central Java” by involving multimedia elements so that
they can make video advertisements as a medium of information to the outside
community regarding Risang Family Barbershaop.

Keyword: Barbershop, Advertisement Video, Social Media, promotion through
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