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INTISARI 
 

Pandemi Covid-19 mengakibatkan krisis pada berbagai sektor usaha di 
Indonesia, salah satunya perhotelan. Hal tersebut mengakibatkan banyak hotel yang 
terpaksa gulung tikar akibat terus mengalami kerugian. Luminor Hotel Jemursari 
adalah salah satu hotel yang mampu mempertahankan eksistensinya di tengah 
masyarakat selama pandemi. Hal ini terlihat pada tingkat okupansi hotel yang terus 
mengalami peningkatan. Sehingga berdampak secara langsung terhadap 
pendapatan (revenue) hotel. Pencapaian tersebut merupakan hasil dari serangkaian 
kegiatan komunikasi pemasaran yang diterapkan oleh tim marcomm Luminor Hotel 
Jemursari.  

Penelitian ini bertujuan untuk mendeskripsikan strategi komunikasi 
pemasaran yang dilakukan oleh Luminor Hotel Jemursari dalam menghadapi krisis 
pandemi Covid-19.  Metode yang digunakan pada penelitian ini adalah deskriptif 
kualitatif untuk menggambarkan realita di lapangan secara sistematis, faktual dan 
akurat dengan menggunakan paradigma konstruktivisme. Pengumpulan data 
dilakukan melalui wawancara secara mendalam terhadap narasumber, observasi, 
dan studi dokumentasi. Teknik analisis data pada penelitian ini dilakukan dengan 
cara mereduksi data, menyajikan data, dan menarik kesimpulan.  

Penelitian ini menunjukan bahwa Luminor Hotel Jemursari menerapkan 
kegiatan IMC dalam menghadapi krisis pandemi Covid-19. Dengan demikian, 
tujuan strategi komunikasi pemasaran Luminor Hotel Jemursari di masa pandemi 
dapat tercapai secara maksimal, yaitu meningkatkan brand awareness mengenai 
standar protokol kesehatan hotel dan peningkatan pendaptan (revenue) hotel. 
Sehingga Luminor Hotel Jemursari mampu menciptakan kestabilan brand ditengah 
situasi pandemi. 
 
Kata Kunci: Pandemi Covid-19, Luminor Hotel Jemursari, Strategi 
Komunikasi Pemasaran, IMC 
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ABSTRACT 

 

The Covid-19 pandemic has caused a crisis in various business sectors in 
Indonesia, one of which is hospitality. This has resulted in many hotels being forced 
to go out of business due to continued losses. Luminor Hotel Jemursari is one of 
the hotels that is able to maintain its existence in the community during the 
pandemic. This can be seen in the hotel occupancy rate which continues to increase. 
So that it has a direct impact on hotel revenue. This achievement is the result of a 
series of marketing communication activities implemented by the marcomm team of 
Luminor Hotel Jemursari.  

This study aims to describe the marketing communication strategy carried 
out by Luminor Hotel Jemursari in facing the Covid-19 pandemic crisis. The 
method used in this study is descriptive qualitative to describe reality in the field 
systematically, factually and accurately using the paradigm of constructivism. Data 
collection was carried out through in-depth interviews with speakers, observations, 
and documentation studies. Data analysis techniques in this study were carried out 
by reducing data, presenting data, and drawing conclusions. 

 This research shows that Luminor Hotel Jemursari implements IMC 
activities in dealing with the Covid-19 pandemic crisis. Thus, the objectives of 
Luminor Hotel Jemursari's marketing communication strategy during the pandemic 
can be achieved optimally, namely increasing brand awareness regarding hotel 
health protocol standards and increasing hotel revenue. So that Luminor Hotel 
Jemursari is able to create brand stability in the midst of a pandemic situation. 
 
Keywords: Covid-19 Pandemic, Luminor Hotel Jemursari, Marketing 
Communication Strategy, IMC 


