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INTISARI

Perkembangan media televisi diharapkan untuk hadir ini sebagai perusahaan
lebih dan lebih pribadi , lembaga dan institutios pendidikan tinggi akan menjadi
kebutuhan untuk layanan informasi

Dengan media televisi memberi empatan bagi pengusaha dalam

mengembangkan mosi dalam bentuk iklan

televisi . D iklan televisi di toko

anguntapan ,

Televisi , Toko Vanesa , Multimedia,

Xiv



ABSTRACT
The development of television media are expected to present this as more and
more private companies, agencies and institutios of high education is going to be a
need for information services
With the television media provides an opportunity for the businessman in

developing its business, which become a ia campaign in the form of television

ision ad in the store vanesa as a

21 Banguntapan, Bantul,

timedia, Promoti
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