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Memasuki era industri 4.0 berdampak pada semakin banyak munculnye industri dar berbagai
bidang termasuk food & beverages. Industri-indusin tersebul memiliki akun bisnis Instagram
sebagai alat pemisaran media sosial mercka dan untuk membangun engagement folfowers.
Penelitian ini berujuan untuk memahami karkteristikkonten post vang diciptakan nkun Instagram
fwmenantea.toko dalam membangun engagemant | - don menpetahui sejauh mana ehopan
engagement yang telah diraili @mehantcadioko. Menant b bisnis dalam bidang foud &
men 3 i I penelitian analisis isi
kuantiati tfidap Wsgstan feed Instigratn @mennnco. 10ko Pada fahin 2021 deagan jumtah
keseluruhan 154 unggahan. Kol postingan (@menafilentoko menjudi unit analisis dalam
penelitian inf dian dibagi menjadi beberupa dimensi di _ pis konlen post,

S captien, bentuk konten post, konten visual, Konten vis hashiag,
mention dan g 'mnmmﬁﬁkmhhm-@mmku herhasil sampa pada tahap
ppin memerhitikan visual konten dapemersanfanthan fitur Instagrom

ALCk




ABSTRACT

Entering the fndustrial ern 4.0 has an impact on more indiciries from variows sectors, including
Sood and beverage. These industries has thelr own Instagram business accounts as their social
media marketing tool and to build follower engagement. This study aims to understand the
characterisiic confent of posts made by the Instagrom aceount GEmenantea.toko fn building
follower engagement and to find out how far th s of engagement have been achieved by
ldimenanted toko, Mepaniea i3 4 d of e Business that uses Instagram o
Imteract with customers. T ppraach with guanifiative research
methads on uploads emcinted. foko | a total of 154 posts.
The pust contey ﬁ’ ix the smib of anofveis Sy then divided inte several
disrensiondis " w it, the charactf i aption message, the form
af the post & al comtent, toler visual conent, b 8 il terges. The resulty
showed  that w.foke mapaged o0 reach e highest gtoge of engagenient, namely

ial Media, Fnxkagram, Engagement
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