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MOTTO

“Start now. Start where you are. Start with fear. Start with pain. Start with doubt.
Start with hand shaking. Start with voice trembling; but start. Start and don’t

stop. Start where you are, with what you have. Just start.”

sesudah kesulitan itu ada kemudahan. Maka ap

u urusan), kerjakanlah dengan sungguh-sungguh (u

lain)”

QS Al-Insyiroh: 6-7
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INTISARI

Televisi lokal memerlukan strategi komunikasi untuk memperkenalkan brandnya
di masyarakat luas. Hal ini juga digunakan oleh program acara televisi lokal
"TalkCation". Salah satu langkah yang digunakan program acara TalkCation
adalah dengan menggunakan komunikasi pemasaran terpadu sebagai langkah
meningkatkan kesadaran merek. Penelitian ini. bertujuan untuk mengetahui
bagaimana implementasi integrated marketing communication (IMC) pada
program acara talkshow "“TalkCation" dalam meningkatkan brand awareness. Teori
yang digunakan dalam penelitian ini adalah Integrated Marketing Communication
serta teori tingkatan Brand Awarenes. Penelitian berfokus pada implementasi
elemen-elemen penting IMC yang digunakan untuk meningkatkan brand
awareness “TalkCation" yaitu melalui direct marketing, sales promotion, public
relation, personal selling, advertising, word of mouth marketing, event &
experiences, dan interactive marketing serta brand message yang terkandung.
Penelitian ini menggunakan metode penelitian kualitatif dengan berpegang pada
paradigma post-positivisme serta dilakukan dengan pendekatan studi kasus yang
bersifat deskriptif kualitatif. Data didapatkan dengan melakukan observasi,
wawancara, serta studi dokumentasi dari beberapa narasumber yang berpengaruh

dalam program acara TalkCation.

Kata kunci: Komunikasi Pemasaran Terpadu, Talkshow, TalkCation, Kesadaran
Merek
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ABSTRACT

Local television requires a communication strategy to introduce its brand in the
wider community. It is also used by the local television program "TalkCation". One
of the measures used by the TalkCation program is to use integrated marketing
communications as a measure to increase brand awareness. The purpose of this
research was to study implementation of integrated marketing communication
(IMC) in talkshow program "TalkCation" to increasing brand awareness. The
theory used in this research is Integrated Marketing Communication also Brand
Awareness Level theory. The research focuses on implementation of important IMC
elements that are used to increase "TalkCation" brand awareness, namely through
direct marketing, sales promotion, public relations, personal selling, advertising,
word of mouth marketing, events & experiences, and interactive marketing also
brand message that contained. This study uses qualitative research methods
adhering to the post-positivism paradigm and is carried out with a qualitative
descriptive case study approach. The data was obtained by conducting observations,
interviews, and documentation studies from several .influential sources in the

TalkCation program.

Keyword: Integrated Marketing Communication, Talkshow, TalkCation, Brand

Awareness
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