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ABSTRAK 
 

Perkembangan kota kreatif dunia yang di pelopori oleh UNESCO 

mengalami perkembangan yang pesat. Terdapat banyak kota diberbagai 

macam negara yang masuk kedalam jaringan Kota Kreatif UNESCO atau 

Unesco Creative Cities Network. Namun dalam perkembangan kota kreatif 

dunia saat ini sedang dilanda wabah covid-19 yang mengakibatkan kerugian 

diberbagai macam sektor. Salah satu negara di asia yaitu Indonesia juga ikut 

masuk kedalam jaringan Kota Kreatif UNESCO dan pertama kali di 

wakilkan oleh Kota Pekalongan. Kota Pekalongan terletak di pesisir utara 

provinsi jawa tengah. Kota ini memiliki potensi disektor budaya dan 

kerajinannya. Salah satu budaya yang dimiliki oleh Kota Pekalongan yaitu 

batik. Batik memiliki peranan penting untuk masyarakat Kota Pekalongan. 

Selain itu, batik juga mendukung ekonomi yang ada di Kota Pekalongan. 

Penelitian ini ditujukan untuk menganalisis strategi kota kreatif yang 

dilakukan oleh Kota Pekalongan pada masa pandemi covid-19. Hasil dari 

penelitian menyatakan bahwa pada masa pandemi covid-19, Kota 

Pekalongan melakukan beberapa strategi yaitu Strategi pergeseran ke 

platform digital, strategi berjejaring membangun relasi dalam wadah kreatif, 

dan strategi menemukan potensi dan peluang baru pada masa pandemi covid-

19. 

Kata Kunci: Perkembangan, Pandemi Covid-19, Kota Kreatif 
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ABSTRAC 
 

The development of the world's creative cities, which were pioneered by 

UNESCO, has experienced rapid development. There are many cities in 

various countries that are included in the UNESCO Creative Cities Network 

or the Unesco Creative Cities Network. However, in the development of 

creative cities, the world is currently being hit by the COVID-19 outbreak 

which has resulted in losses in various sectors. One of the countries in Asia, 

namely Indonesia, is also included in the UNESCO Creative Cities network 

and was first represented by the City of Pekalongan. Pekalongan City is 

located on the north coast of Central Java province. This city has potential in 

the cultural and handicraft sectors. One of the cultures owned by the City of 

Pekalongan is batik. Batik has an important role for the people of 

Pekalongan City. In addition, batik also supports the economy in Pekalongan 

City. This study aims to analyze the creative city strategy carried out by the 

City of Pekalongan during the covid-19 pandemic. The results of the study 

stated that during the covid-19 pandemic, Pekalongan City carried out 

several strategies, namely the shift strategy to digital platforms, networking 

strategies to build relationships in creative forums, and strategies to find new 

potential and opportunities during the covid-19 pandemic. 

 

 

Keywords:Development, Pandemic Covid-19, Creative Cities 
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