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INTISARI

Penggunaan media informasi saat ini khususnya pada media video

memberikan daya tarik tersendiri. Hal ini karena video memiliki ciri kKhusus, yaitu

perpaduan antara gambar, suara, dan sifat visual dan kombinasi warna,

suara dan gerak, m
perhatian khalayak.

usun Manjung
iri. Pengelolaan

sehingga perlu

iklan menggunakan media video. jatas maka

bil judul Pembuatan iklan produk T

enggunakan teknik motion graphic dan live s
o ditampilkan dan diiklankan di Whatsapp,
lan Produk Tempe Mbah Mari

Teknik

tion Graphic.
I : tempe mbah mariyem, liveshoot, motio
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ABSTRACT

The use of information media today, especially in the video media provides its
own charm. This is because video has a special characteristic, namely a combination
of image, sound and motion. Due to the visual nature and combination of color,

sound and motion, video media looks clear and real.

Therefore, the message conveyed attracts the attention of the audience.
Tempe Mbah Mariyem is a tempe-making industry in the hamlet of Manjung Kulon,
Manjung Village, Wonogiri District, Wonogiri Regency. The management of Mbah
Mariyem's tempeh is still considered ineffective in advertising, so it is necessary to
make a way to advertise using video media. Based on the description above, the
author takes the title Making an advertisement for Tempe Mbah Mariyem products in

Wonagiri using motion graphics and live shoot techniques.

Video results are displayed and advertised on Whatsapp, Facebook, and
Instagram. Advertisement Video on Mbah Mariyem's Tempe Products Using

LiveShoot and Motion Graphic Techniques.

Kata Kunci : tempe mbah mariyem, liveshoot, motion graphic
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