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INTISARI 

Helloworker merupakan salah satu industri rumahan yang menawarkan jasa 

konveksi dan vendor. Dengan adanya perkembangannya teknologi informasi yang 

semakin maju maka Hellowoker yang terletak di Lingkungan Kavling Biyetan, 

Kel.Sawitan, Kec.Mungkid, Kab.Magelang, Jawa Tengah ini membutuhkan media 

promosi untuk menarik calon customer, sehingga dapat bersaing dengan dunia 

bisnis di bidang konveksi. Kurangnya promosi yang dilakukan oleh pemilik 

Helloworker membuat konveksi ini masih kurang dikenal di Magelang. Maka 

penulis membuat perancangan media audio visual dalam bentuk video, video akan 

diupload ke akun media sosial Helloworker seperti instagram, facebook, dan media-

media yang menjadi akses promosi Helloworker. Dengan adanya perancangan 

promosi ini diharapkan dapat membuat Helloworker lebih dikenal dan mampu 

bersaing dengan competitor-kompetitornya.  

Kata Kunci: Motion Graphic, Iklan, Promosi 
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ABSTRACT 

Abstrack  Helloworker is a home industry that offers convection and 

vendor services. With the development of increasingly advanced information 

technology, Hellowoker, which is located in the Biyetan Plot, Kel. Sawitan, Kec. 

Mungkid, Kab. Magelang, Central Java, needs promotional media to attract 

potential customers, so that they can compete with the business world in the 

convection sector.  The lack of promotions carried out by Helloworker owners 

makes this convection still less well known in Magelang. So the author makes the 

design of audio-visual media in the form of videos, videos will be uploaded to 

Helloworker social media accounts such as Instagram, Facebook, and media that 

are used to access Helloworker promotions. With the design of this promotion, it 

is hoped that Helloworker will be better known and able to compete with its 

competitors.   

 

Keywords: Motion Graphic, Advertisement, Promot
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