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ABSTRAK 

Peran Video Editor adalah orang yang terlibat dalam proses pasca produksi dan 
bertanggung jawab dalam proses memilih dan memilah potongan footage video, 
suara, animasi, dan sound effect yang di susun dan dirangkai sebagai satu 
kesatuan video promosi yang utuh dan siap untuk dipublikasikan. Penulis 
berperan sebagai video editor saling bekerja sama dengan tim dan owner dari 
Khayangan Resort untuk mempermudah dalam proses pembuatan Video 
promosi. Khayangan resort memberikan kesan nostalgia dengan bentuk rumah 
tradisional Jawa karena arsitekturnya yang dominan terbuat dari kayu. 
Pembuatan Video promosi berdurasi 4 menit 47 detik ini memiliki tujuan untuk 
pengembangan produk berupa media (Video Promosi Khayangan Resort) atau 
pemasaran produk. Proses tayang video terdaftar resmi melalui situs 
Kemenkuham dan menacapai 4800 penonton di Youtube. Editor menggunakan 
teknik cutting berupa Straight Cut, Contrast Cut, L Cut, dan Match Cut. Teknik 
transisi yang digunakan hanya 1 yaitu Fade. Manfaat video company profile 
Khayangan resort diharapkan dapat membantu pihak manajemen dalam 
melakukan promosi untuk jangka Panjang. 

 
Kata Kunci: Video, Video Editor, Promosi, Company Profile, Khayangan 
Resort 

 
ABSTRACT 

The role of the Video Editor is the person involved in the post-process 
production and is responsible for the process of selecting and sorting out 
pieces of video footage, sound, animation, and sound effects that are arranged 
and assembled as a single whole promotional video that is ready to be 
published. The author acts as a video director working with the team and 
owner of Khayangan Resort to work together make it easy in the process of 
making promotional videos . Khayangan resort provides nostalgic impression 
with form house traditional Java because dominant architecture _ made of 
from wood. Promotional Video Making 4 minutes 47 seconds long this have 
destination for development product in the form of media (Promotional Video) 
Khayangan Resort) or marketing product. Process ta that the video is 
registered official through the Ministry of Law and Human Rights website and 
reached 4800 viewers on Youtube. Editors use cutting techniques in the form of 
Straight Cut, Contrast Cut, L Cut, and Match Cut. The transition technique 
used only 1 that is Fade. The benefits of the Khayangan resort 's company 
profile video are expected could help party management in To do promotion for 
long term. 
Keywords: Video, Video Editor, Promotion, Company Profile, Khayangan 
Resort


