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INTISARI

Crystal And Sound Cloth adalah salah satu produsen pakaian di
Yogyakarta, dan saat ini belum memiliki cabang. Masih banyak masyarakat yang
kurang tahu adanya Crystal And Sound Cloth, dikarenakan pihak Crystal And
Sound Cloth kurang mempromosikan di area Yogyakarta. Disamping kurang
mempromosikan usahanya, di Yogyakarta juga banyak usaha produsen pakaian
yang menjadi pesaing Crystal And Sound Cloth.

Untuk mengatasi masalah tersebut, saya membuat iklan dengan media
televisi. Memperkenalkan kepada masyarakat luas tentang adanya Crystal And
Sound Cloth. Memproduksi iklan televisi harus melalui 4 tahap, yaitu tahap
praproduksi, tahap produksi, tahap pasca produksi dan Media placement.

Iklan media televisi tersebut akan memberikan banyak informasi tentang
adanya Crystal And Sound Cloth. Tidak hanya itu saja, konsumen akan melihat
sekilas produk dari Crystal And Sound Cloth. Setelah masyarakat mengetahui
informasi yg ada di iklan tersebut, masyarakat akan menghubungi Crystal And
Sound Cloth untuk kepentingan produksi pakaian.

Kata kunci:Crystal And Sound Cloth.



ABSTRACT

Crystal And Sound Cloth one clothing manufacturers in Yogyakarta, and
do not currently have a branch. There are sill many people who are less aware of
Crystal And Sound Cloth, because of the lack Crystal And Sound Cloth promote
his business, in Yogyakarta also a lot of clothing manufacturers who became a
competitor Crystal And Sound Cloth.

To overcome this problem, I made the medium of television advertising.
Introducing to the general public about the existence Crystal And Sound Cloth.
Producing a television ad to go through four stages, namely thepreproduction
stage, production stage, the stage of post production and media placement.

The television media advertising will provide much information about the
Crystal And.Sound Cloth. Not only that, consumers will see a glimpse of products
from Crystal And Sound Cloth. After people know the information in the ad,
people will contact Crystal And Sound Cloth for the sake of the clothing
manufacturers.

Keyword: Crystal And Sound Cloth.



