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MOTTO 

 

 If you have time to think of a beautiful end, then live beautifully until the 

end 

 Practice makes perfect 
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INTISARI 
 

Di era modern website memiliki peranan penting sebagai media 

penyampaian informasi. Unggul sebagai media dengan jaringan terluas di dunia 

yang tidak terbatas waktu dan dapat melampaui batas wilayah, website menjadi 

media paling efektif untuk berbagi informasi serta mempromosikan suatu profil 

komunitas, organisasi, atau perusahaan. 

Thiwy Fashion merupakan sebuah usaha yang bergerak di bidang retail 

pakaian di Kediri. Toko ini menangani banyak transaksi tiap harinya meski toko 

online kian menjamur. Untuk mengatasi persaingan yang semakin ketat Thiwy 

Fashion perlu meningkatkan strategi penjualan dengan membawa Thiwy Fashion 

kepada pelanggan yaitu dalam bentuk toko online. 

Berdasarkan alasan tersebut diatas penulis bermaksud membuat website 

dengan menggunakan Adobe Dreamweaver CS6 guna membantu Thiwy Fashion 

mewujudkan strategi bisnisnya dan diharapkan dapat membantu mengenalkan 

Thiwy Fashion pada masyarakat. 

 

Kata kunci: Website, Promosi, Penjualan, Toko online 
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ABSTRACT 
 

In this modern era website has an important role as a information 

conveying media. Good as a media with the largest network in the world that has 

no time limit and unrestrained space, website becomes the most effective media to 

share informatiion as well as promoting a company, community, or organization 

profile. 

Thiwy Fashion is a clothing retail company. this shop handles many 

transaction in a day even though online shop keeps appearing. In order to the 

tightening competition Thiwy Fashion needs to improve their sales strategy which 

by bringing Thiwy Fashion to the customer in the form of online shop. 

Based on that reason author intends to make a website using Adobe 

Dreamweaver CS6 to help Thiwy Fashion actualize their business strategy and 

help Thiwy Fashion known in public. 

 

Keywords: Website, Promotion, Sales, Online shop 
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