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INTISARI

Desa Serang merupakan salah satu desa yang terletak di wilayah
Kecamatan Karangreja, Kabupaten Purbalingga, Provinsi Jawa Tengah. Wilayah
Desa Serang merupakan daerah dataran tinggi dengan ketinggian sekitar 650 -
1.300 m dpl, serta suhu rata-rata 20°C. Agrowisata Desa Serang membutuhkan
sebuah media promosi sebagai upaya peningkatan nilai penjualan agar lebih
dikenal dengan harapan meningkatnya jumlah kunjungan wisata dan penjualan
Agrowisata desa serang melalui media iklan televisi.

Berdasarkan pengamatan, promosi yang dilakukan Desa Serang saat ini
masih menggunakan media kampanye seperti spanduk, facebook dan website,
Media _ini dinilai masih minim dan kurang luas cakupannya, dengan media
berbasis iklan diharapkan untuk menyebarkan informasi tentang Agrowisata Desa
Serang lebih efektif dan effisien.

Dalam konsep perancangan, Teknik liveshoot pengambilan gambar secara
lansung dan Teknik timelapse sekumpulan foto yang diambil dengan periode yang
beraturan untuk menggambarkan proses, pergerakan, atau perubahan suatu objek,
sangat cocok dipadukan dalam proses pembuatan iklan Agrowisata Desa Serang
yang berlatar belakang pemandangan alam. Perancangan iklan televisi yang
menarik, Sehingga mampu mempresentasikan suatu image yang baik.

Kata Kunci : Agrowisata, Liveshoot, Timelapse, dan Iklan
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ABSTRACT

Serang village is one of villages that is located in Karangreja,
Purbalingga, Central Java. Serang village area is a highland area at an altitude
of 600-1300m above sea level, with an average temperature of 20°C. Agrotourism
of Serang village needs a promotion media as an effort to increase the value of
sales and to be known. It was expected that using television advertisement media,
the number of tourist visits and sales of Serang Village Agrotourism would be
increase.

Based on observation, Serang Village is using media campaign such as
banner, facebook, and website. Those media are considered too minimum and less
wide ranging. It was expected thatusing media based on television advertisement,
the dissemination information about Serang village Agrotourism will be more
effident and effective than using previous promotion media.

In the design concept, liveshoot technique, shooting directly and timelapse
technique, a collection of photograph that was taken in regular period to show the
process, movement, or the change of an object, are perfect combined. in the
advertisement creation process of Serang village agrotourism that has scenery
background. An interesting television advertisement design will be able to
represent a good image.

Keyword : Agrotourism, liveshoot, timelapse, and advertisement
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