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INTISARI

Semakin pesatnya kemajuan teknologi informasi saat ini, banyak pula
bentuk jenis dalam penyampaian informasi. Peranan teknologi informasi di era
globalisasi ini khusus nya teknologi komputerisasi dapat menghasilkan informasi
yang tepat dan lebih nyata.

embantu promosi.
m promosi cafe
masyarakat

osi, iklan, media, teknologi informasi
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ABSTRACT

The rapid progress of the information technologi currently. Also many the
form of type in the delivery of information. The role of information technology in
the future was particularly computerized technology could yield information
proper and more real.

Advertisement has known as a efficient technic of giving massage prior to
product sales. And television still being the most efficient media to persuade the
consumer rather than the other media. Advertising in television is more effective
and efficient because it can take attention quickly and influence the people who
watch it.

So it is with Potapots as a one of the cafe in Sleman Yogyakarta can to
utilizing computerization information technology to help in promote. With this
advertisement project, it was expected help Potapots to have promotion and gate
high interest attention so the people may know

Keyword: promotion, advertising, media, information technology
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