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INTISARI

Everynight adalah outlet perusahaan yang berlokasi di JL. Masjid Besar
No. 905, Purbayan, Kotagede, Bantul, Yogyakarta. Perusahaan ini bergerak dalam
bidang fashion. Bidang Fashion yang meliputi penjualan berbagai jenis merk dan
berbagai jenis kemeja, celana dan banyak lagi.

Profil perusahaan video dalam pembuatan diperlukan beberapa softwere
seperti Adobe Preimere, Adobe After effects, Adobe Audition, dan softwere
multimedia lainnya yang dibutuhkan. Selain softwere, hardwere yang dibutuhkan
dalam pembuatan sangat penting, lihat spesifikasi aplikasi editing video. sangat
tinggi. Dan peralatan dalam melakukan live shoot, kamera itu harus menggunakan
semi pro untuk menghasilkan video dengan kualitas dan aksesoris kamera yang
hebat juga.

Dalam hal ini penulis mengambil judul penelitian pembuatan video profile
Outlet Everynight Yogyakarta sebagai media promosi dengan menggunakan
teknik Live Shoot dan Visual Effect.

Kata kunci: Fashion, Softwere, Hardwere, Video, Live shoot, Perusahaan

XVii



ABSTRACK

Abstract - Everynight is a company outlet located on JL. Masjid Besar No.
905, Purbayan, Kotagede, Bantul, Yogyakarta.The company is engaged in
fashion. The field of Fashion which includes the sale of various types of brands
and different types of dress shirts, pants and more.

Video company profile in making needed some software such as Adobe
Preimere, Adobe After effects, Adobe Audition, and other multimedia software is
needed.In addition to the software, the hardware required.in the making of the
very important, see the video editing application specification is extremely
high.And equipment in performing live shoot that camera should use a semi-pro to
produce video with great quality and professional camera accessories as well.

In this case the author took the title of the Video-making research Profile
Outlet Everynight As Media promotion using the technique of Live Shoot and
Visual Effect.

Keywords: Fashion, Softwere, Hardwere, Video, Live shoot, Company Profile
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