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INTISARI 

Iklansangatpentingdalammenyampaikan informasi ke pada konsu-

men.Iklantelevisiadalahsalahsatu media yang sangatmembantudalampemasaran-

produk dan Jasa.Untukmenawarkanproduk, jasa dankegiatanpromosi yang lebih-

maksimalmakaperludilengkapidenganiklan digital.Iklantelevisi yang mengga-

bungkandesain yang diimplementasikanmenggunakangambarbergerakdanefek 

visual akanmembuatprodukmenjadilebihmenarik.  

 Satrio Piningit Studio Recording, adalah studio rekaman audio Profesional 

dengan mengedepankan kepuasan pelanggan dalam mengabadikan karya musik-

nya dan membuat sebuah karya dan komposisi musik sesuai harapan sang kreator. 

 Iklaniniakanberisiprodukataulayanan yang ada di Satrio Piningit Studio. 

Denganiklanberbasis multimedia diharapkandapatmenyebarkaninformasitentang 

Satrio Piningit Studio Recording, denganlebihefektifdanefisien. 

 

Kata kunci: iklan televisi, musik, rekaman, karya, seni, multimedia. 
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ABSTRACT 

 

 Advertising is very important in delivering information to the consumer. 

Television advertising is one of the most helpful media in the marketing of prod-

ucts and services. To offer products, services and promotional activities more le-

verage then need to be equipped with digital advertising. Television ads that in-

corporate designs implemented using moving images and visual effects will make 

the product more attractive. 

 Satrio Piningit Studio Recording, is a professional audio recording stu-

dio with the priority of customer satisfaction in capturing his music and making a 

work and musical composition according to the creator's expectation. 

 This ad will contain products or services available on Satrio Piningit 

Studio. With multimedia-based advertising is expected to disseminate information 

about Satrio Piningit Studio Recording, more effectively and efficiently. 

 

Keywords: TV commercials, music, recordings, works, art, multimedia. 
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