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MOTTO

”Usaha dijalankan dengan kesenangan, bukan karena keterpaksaan. Tidak harus
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Sadino-
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INTISARI

Distro yang terletak di jalan Merak no.2 Sukoharjo, Solo “Underscore”
mempunyai target pasar dengan cakupan customer menengah kebawah maupun
keatas karena produk yang ditawarkan harganya cukup terjangkau. Target utama
dalam pemasaran bukan hanya mahasiswa saja tetapi seluruh anak muda maupun
dewasa.

Dalam pembuatan video iklan dibutuhkan beberapa software seperti Adobe
Premiere dan Adobe After Effect. Selain software, hardware yang dibutuhkan
dalam pembuatan sangat penting, melihat spesifikasi aplikasi pengeditan video
sangat tinggi.

Dalam hal ini penulis mengambil judul penelitian Perancangan dan
Pembuatan Iklan Televisi Untuk Distro Underscore Sebagai Media Promosi.
Video Iklan ini akan tayang di RBTV Yogyakarta.

Kata Kunci: lklan, Televisi, Adobe Premiere, Adobe After Effect.
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ABSTRACT

The distro is located at jalan Merak No.2 Sukoharjo, Solo "Underscore"
has the target market with coverage of the intermediate customer down or
upwards because the products offered price is quite affordable. The main target in

the marketing of not only the students but the whole of young children and adults.

In the manufacture of video ads it takes some software such as Adobe
Premiere and Adobe After Effects. In addition to the software, the hardware
required in the making of the very important, see video editing application

specification is extremely high.

In this case the author took the title of the research design and the making
of television advertising For Distro Underscore As Media promotion. Video of

this ad will be broadcast on RBTV Yogyakarta.

Keyword: Ads, Television, Adobe Premiere, Adobe After Effect.
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