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INTISARI 

 

Implementasi Sistem Penunjang Keputusan dengan Menggunakan Metode 

Analytical Hierarchy Process (AHP) untuk Seleksi Produk di PT Ivaa Media 

Grup bertujuan menerapkan metode Analytical Hierarchy Process ke dalam 

sistem penunjang keputusan untuk seleksi produk berdasarkan kriteria dan 

subkriteria yang telah ditentukan. 

Metode Analytical Hierarchy Process dipilih karena dapat menyelesaikan 

masalah yang kompleks dengan cara disederhanakan menjadi hirarki dan 

memberikan nilai perbandingan pada setiap kriteria untuk menentapkan nilai 

kriteria. Dalam pengumpulan data dilakukan observasi secara langsung dan 

wawancara. Proses seleksi produk didasarkan pada kriteria yang meliputi 

penjualan, biaya produk, harga jual, biaya iklan, dan kualitas produk. Didalam 

tiap-tiap kriteria memiliki subkriteria sangat baik, baik, cukup, dan kurang. 

Hasil akhir dari penelitian ini adalah Sistem Penunjang Keputusan Seleksi 

Produk Menggunakan Metode Analytical Hierarchy Process, dimana hasil akhir 

berupa ranking produk berdasarkan total nilai akhir terbesar. 

 

 

Kata Kunci: Sistem Penunjang Keputusan, Seleksi Produk, Analytical Hierarchy 

Process, AHP 
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ABSTRACT 

 

Implementation of a Decision Support System Using the Analytical 

Hierarchy Process (AHP) Method for Product Selection at PT Ivaa Media Group 

aims to apply the Analytical Hierarchy Process method into a decision support 

system for product selection based on predetermined criteria and sub-criteria. 

The Analytical Hierarchy Process method was chosen because it can solve 

complex problems by simplifying it into a hierarchy and providing comparison 

values for each criterion to determine the criteria value. In collecting data, direct 

observation and interviews were carried out. The product selection process is 

based on criteria that include sales, product costs, selling prices, advertising 

costs, and product quality. Within each criterion, there are sub-criteria very good, 

good, sufficient, and less. 

The final result of this research is a Product Selection Decision Support 

System Using the Analytical Hierarchy Process Method, where the final result is a 

product ranking based on the largest total final value. 

 

 

Keywords: Decision Support System, Product Selection, Analytical Hierarchy 

Process, AHP 

 

 

 

 

 


