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INTISARI

Penelitian ini bertujuan untuk (1) merencanakan dan membuat video iklan
layanan masyarakat mengenai stunting pada tumbuh kembang anak dengan motion
graphic dan cinematic dan (2) mendeskripsikan hasil evaluasi penonton terhadap
video iklan layanan masyarakat tersebut. Pengumpulan data dalam penelitian ini
menggunakan teknik wawancara dan kuisioner dengan skala Likert. Analisis
produksi dilakukan dengan analisis kebutuhan dan kelayakan. Hasil penelitian
menunjukkan bahwa (1) video iklan layanan masyarakat terkait stunting pada
tumbuh kembang anak dengan teknik motion graphic dan cinematic melalui 3
tahap, yaitu praproduksi, produksi, dan pascaproduksi dan (2) melalui instrumen
pengumpulan data kuisioner dengan perhitungan skala likert, aspek informasi
diperoleh rata-rata 88,37% yang menunjukkan bahwa responden memberikan
penilaian kategori cukup terhadap video iklan layanan masyarakat mengenai
stunting pada tumbuh kembang anak dengan teknik motion graphic dan cinematic
dari aspek informasinya.

Kata Kunci: Iklan, stunting, motion graphic, cinematic
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ABSTRACT

This study aims to (1) plan and make a video of public service advertisements
regarding stunting in children's growth and development with motion graphics and
cinematic and (2) describe the results of the audience's evaluation of the public
service advertisement video. Collecting data in this study using interview
techniques and questionnaires with a Likert scale. Production analysis is carried
out by analyzing needs and feasibility. The results showed that (1) public service
advertisement videos related to stunting in children's growth and development
using motion graphic and cinematic techniques through 3 stages, namely pre-
production, production, and post-production and (2) through the questionnaire
data collection instrument with a Likert scale calculation, the information aspect
obtained an average of 88.37% which indicates that the respondents gave a
sufficient category assessment of the public service advertisement video regarding
stunting on child growth and development with motion graphic and cinematic
techniques from the information aspect.

Keywords: Advertising, stunting, motion graphic, cinematic



