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ABSTRAK 

 

Di Indonesia, bisnis barbershop saat ini merupakan salah satu perusahaan 

modern yang berkembang pesat. Perkembangan trend barbershop juga sudah 

masuk ke Yogyakarta, karena meningkatnya permintaan pria dan perubahan gaya 

hidup mendorong masyarakat di Yogyakarta untuk membuka barbershop. 

Mengikuti perkembangan zaman, muncul berbagai konsep barbershop yang 

dirancang khusus untuk pria yang memperhatikan gaya rambut era klimis dengan 

menggunakan pomade dan fashion guna menarik minat konsumen.  

Tujuan dari penelitian ini adalah untuk mengkaji bagaimana Delapan 

Barbershop Yogyakarta menerapkan strategi promosi untuk meningkatkan jumlah 

konsumen melalui media Instagram pada tahun 2020. Metode penelitian yang 

digunakan adalah penelitian kualitatif deskriptif, dengan teknik pengumpulan data 

melalui observasi, wawancara, dan dokumen. Pengumpulan data melalui observasi 

dilakukan melalui peninjauan langsung ke lokasi penelitian, yaitu alamat Delapan 

Barbershop pusat yang berada di Jl. Prambanan-Piyungan. Pengumpulan data 

wawancara kepada Chief Executive Officer (CEO) Delapan Barbershop, Marketing 

I, dan Marketing II. Sedangkan pengumpulan data dokumen merupakan tahap 

pengumpulan berkas atau laporan terkait kegiatan promosi Delapan Barbershop. 

Hasil penelitian menunjukkan bahwa seluruh bauran promosi seperti 

advertising, sales promotion, event and experience, public relationship and 

publicity, online and social media marketing, mobile marketing, direct and 

database marketing dan personal selling semuanya telah dipenuhi oleh Delapan 

Barbershop dan berjalan dengan efektif. Media yang digunakan dalam strategi 

promosi yaitu social media Instagram Ads, Facebook Ads. Delapan Barbershop 

juga menggunakan website (www.delapanbarbershop.com) dan WhatsApp sebagai 

media promosi.  

Kata kunci : Strategi promosi, Instagram, dan  Delapan Barbershop. 
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ABSTRACT 

 

In Indonesia, the barbershop business is currently one of the fastest growing 

modern companies. The development of the barbershop trend has also entered 

Yogyakarta, due to the demand for men and changes in lifestyle that encourage 

people in Yogyakarta to open a barbershop. Following the times, various 

barbershop concepts have emerged which are specially designed for men who pay 

attention to sleek hairstyles using pomade and fashion to attract consumers' 

interest. 

The purpose of this study was to examine how Delapan Barbershop 

Yogyakarta implemented promotional strategies to increase the number of 

consumers through Instagram media in 2020. The research method used was 

descriptive qualitative research, with data collection techniques through 

observation, interviews, and documents. Collecting data through observations 

made directly to the research location, namely the address of the Delapan 

Barbershop center which is located on Jl. Prambanan-Piyungan. Collecting 

interview data to the Chief Executive Officer (CEO) of Delapan Barbershops, 

Marketing I, and Marketing II. Meanwhile, data collection is the collection of files 

or reports related to the promotion activities of Delapan Barbershops. 

The results showed that the entire promotional mix such as advertising, 

sales promotion, events and experiences, public relations and publicity, online 

marketing and social media, mobile marketing, direct and database marketing and 

personal selling had all been fulfilled by Delapan Barbershop and running 

effectively. The media used in the promotion strategy are Instagram Ads social 

media, Facebook Ads. Delapan Barbershops also use the website 

(www.delapanbarbershop.com) and WhatsApp as promotional media. 

Keywords : Promotion strategy, Instagram, and Delapan Barbershops.


