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INTISARI

Konsumsi kopi di Indonesia cukup tinggi, namun banyak orang yang tidak
bisa mengkonsumsinya korens masalah kesehotan, Kopi Kreatif hadir untuk
mengubah stigma bahwa kopi hanya bisa dikonsumsi sebagai minuman tetapa kopi
bisa dinikmati dengan cara yang berbeda, contohnya seperti. kopi dapat dijadikan
sebagai pewangi mobil dan ruangan atou aksesoriz,




ABSTRACT

Caffes consumption in fndonesia is o quite high, but there is a fof of people
that con mot consime il hecawse of health prombies. Kopi Krearifis heve to change
the stigma that caffee can roi only be consumed as a drink but can be enjoyed in a
different ways, for example coffee can be used ax a car and room fragrance or
aecessories. Thix research will examine how the morketing communication strategy
ix corried owl By Kopi Kreatif in building trand ewareness of their products.
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