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INTISARI

Tingkat persaingan bisnis di Indonesia semakin ketat. Salah satu
perusahaan yang mengalami persaingan adalah Lunanuova Studio yang berdiri
sejak tahun 2019. Lunanuova studio sering mendapatkan konsumen yang jauh
karena lokasi Lunanuova studio jauh dari pusat kota Yogyakarta. Tujuan
penelitian ini untuk mengetahui strategi komunikasi pemasaran Lunanuova Studio
untuk meningkatkan loyalitas kepada pelanggan dengan teori strategi pemasaran
digital, bauran pemasaran dan pertukaran sosial langsung.

Paradigma yang digunakan kontruktivisme . dan metode kualitatif
deskriptif. Subjek penelitian dengan mewawancarai tiga narasumber yaitu general
manajer, manajer dan pelanggan Lunanuova Studio. Teknik yang digunakan
sampel purposive. Teknik pengumpulan data dengan cara observasi, wawancara
dan dokumentasi, kemudian dilakukan analisis data dengan model analisis
Interaktif yaitu reduksi data, penyajian data dan penarikan kesimpulan.

Hasil penelitian ini menunjukkan bahwa Lunanuova Studio menggunakan
strategi pemasaran digital dengan menggunakan sosial media facebook dan
instagram karena murah, penyebarannya sangat cepat dan jangkauan yang luas.
Lunanuova juga memiliki strategi memberikan all file foto dan bermain di
kuantitas konsumen dengan memberikan promo setiap bulan. Kemudian
Lunanuova Studio memiliki strategi dengan member card dan give away untuk
mempertahankan loyalitas pelanggan. Lunanuova Studio juga melakukan
pertukaran langsung baik dengan konsumen atau vendor yang sedang bekerja
sama menggunakan instagram dengan saling tag dan repost karena ingin
menghargai dan menganggap konsumen atau vendor tersebut adalah teman dekat.
Lunanuova Studio diharapkan terus mempertahankan dan mengembangkan
strategi agar meraih loyalitas dari pelanggan lebih tinggi.

Kata Kunci : Lunanuova Studio, Komunikasi Pemasaran, Loyalitas

Pelanggan
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ABSTRACT

The level of business competition in Indonesia is getting tougher. One
company that is experiencing competition is Lunanuova Studio, which was
established in 2019. Lunanuova studio often gets customers who are far away
because the location of Lunanuova studio is far from the center of Yogyakarta.
The purpose of this-study was to determine Lunanuova Studio’s marketing
communication strategy to increase customer loyalty with the theory of digital
marketing strategy, marketing mix and direct social exchange.

The paradigm used is constructivism and descriptive qualitative methods.
The research subjects interviewed three sources, namely general managers,
managers and customers of Lunanuova Studio. The technique used is a purposive
sample. Data collection techniques by means of observation, interviews and
documentation, then analyzed the data with an interactive analysis model, namely
data reduction, data display and conclusing drawing.

The result of this study indicate that Lunanuova Studio uses a digital
marketing strategy using social media facebook and Instagram because it cheap,
spreads very quickly and has a wide reach. Lunanuova also has a strategy of
providing all photo files and playing on the quantity of consumers by providing
promos every month. Then Lunanuova studio has a strategy with member cards
and give aways to maintain customer loyality. Lunanuova Studio also conducts
direct exchange with consumers or vendor who are working together using
Instagram by tagging and reposting each other because they want to respect and
consider the consumer or vvendor to be close friends. Lunanuova studio is
expected to continue to maintain and develop strategies to achieve higher
customer loyality.

Keywords : Lunanuova Studio, Marketing Communication, Customer

Loyality
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