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INTISARI

Maraville Coffee merupakan sebuah coffee shop yang terletak di
Yogyakarta. Maraville Coffee mengutamakan kualitas kopi dari pemilihan
roasted beans yang diseleksi berdasar kualitas baik dan berupaya sebaik mungkin
dalam proses penyajian dibalik meja bar hingga ke tangan konsumen

Bedasarkan pengamatan, Maraville Coffee hanya menggunakan media
promosi berupa gambar dan media sosial yang kami rasa kurang maksimal.
Diharapkan dengan menggunakan video promosi akan lebih efektif, efisien dan
dapat diterima oleh berbagai macam kalangan daripada menggunakan media
promosi sebelumnya.

Dalam pembuatan video ini, akan menggunakan teknik camera tracking
sehingga diharapkan dapat menambah dan menarik  pelanggan maupun

mahasiswa.

Kata Kunci : video iklan, media promosi, camera tracking
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ABSTRACT

Maraville Coffee is a coffee shop located in Yogyakarta. Maraville
Coffee prioritizes the quality of coffee from the selection of roasted beans which
are selected based on good quality and do their best in the process of serving
behind the bar up to the consumers.

Based on observations, Maraville Coffee only uses the promotion media
in the form of images-and social media that we feel less than the maximum. It is
hoped that using promotional videos will be more effective, efficient and
acceptable to a wide range of people rather than using prior promotional media.

In making of this video, will use the technique of camera tracking so it

is expected to add and attract customers and students.

Keywords: video adverstisement, media promotion, camera tracking
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