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INTISARI

Teknologi Informasi mengalami perkembangan yang sangat hebat, di era modern ini,
masyarakat mulai dimudahkan dengan berbagai produk IT. Salah satunya di bidang
multimedia, promosi dengan menggunakan multimedia juga semakin berkembang dari
waktu ke waktu.

Hidden Milk and Meals adalah salah satu perusahaan dibidang kuliner khususnya
minuman susu dengan konsep hangat dan hommy, menggunakan furniture berbahan dasar
kayu dengan tata ruang dan desain colourfull industrial.

Dilengkapi dengan wifi. Sebagai cafe yang masih berkembang, cafe ini belum
banyak dikenal oleh masyarakat luas dan saat ini Hidden Milk and Meals promosi melalui
media sosial instagram dalam bentuk postingan foto.

Kata Kunci :-Multimedia, Hidden Milk and Meals, Media Promosi, Motion Tracking
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ABSTRACT

Information technology has developed very severe , in this modern era ,
the community began to be facilitated by a variety of IT products. One in the field
of multimedia , promotions using multimedia is also growing over time.

Hidden milk and meals is one of the culinary company specially in homy
hot milks concept, using furniture made by wood with colourfull design and layout
equipped with WIFI. As a developing cafe and a lot of competitor arise, Hidden
Milk and Meals has to be able to compete to survive and to be the best.

This.ads made to promote Hidden Milk and Meals with digital promotion
media that capable to visualize company identity and all of the products to be
known by public.

Keyword : Multimedia, Hidden Milk and Meals, Media Promosi, Motion Tracking
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